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Victoria’s beautiful Capitol 6 Cinemas new downtown land- 
mark. Dramatic Capitol 6 neon logo (inset) surrounds 
manager’s office under futuristic glass dome. 

(see story page 3). 
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letters 


Send us your letters. Criticisms or 
praises; we would like to hear them 
ali! Do you have suggestions regar- 
ding the content of FAMOUS 
NEWS — something you dislike, 
like or would like to see in it? Write 
and let us know. Please note that no 
anonymous letters will be con- 
sidered for publication. 


More Letters 
from Retirees 


Dear Editor, 

Our copy of Famous News just 
received (Aug. 18), nevertheless the 
mail got it through somehow. 

While I have been retired for the 
past seven years after 40 years with 
the Company, I have kept in touch 
with things going on within Famous 
and FAMOUS NEWS is much app- 
reciated. When I read of all the new 
theatres and equipment instal- 
lations, I wish I was in the middle of 
it again. I guess it will never get out 
of my blood. 

I recently visited the new Capitol 
Six in Victoria — it is a beautiful 
theatre! If any of the employees 
should visit our beautiful island, 
please drop in and say hello. 


Sincerely, 

Ray Townsend 

Retired, Engineer/ District Megr., 
General Sound 

Chemamus, B.C. 


Dear Editor: 

The pleasure derived from receiv- 
ing Famous News and becoming 
reacquainted with many of my 
former friends and associates is 
really fascinating. 

Having retired in 1975 after some 
33 years at Head Office, I find it 
rather nice to see and read about the 
activities of those who are still there. 
Best Regards, 

Bert McLean 
Retired, Manager Payroll 
Downsview, Ont. 
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To The Editor: 

First let me apologize for not 
addressing this to you personally, 
but I’ve lost the memo announcing 
your appointment. Congrats and 
good luck. I think that Famous 
News is something this Company 
has needed for years. Anyway, 
down to business. I am sending 
some photos I took around the 
Skyway during the last few weeks of 
construction and thought they 
would make a nice addition to any 
story you may run about the open- 
ing of the theatre. 

As for other news, nothing much 
has happened at the Skyway, but in 
76 days we have managed to get 
held-up. (I’m sure you know all 
about this one); had about two 
dozen top Canadian Open players 
drop in one rainy day. Jack 
Nicklaus, Tom Weiskopf and 
others, made for an unexpected 
celebrity night. Assistant Manager 
Dominic Suriano is taking a week’s 
vacation for his annual orgy at the 
Festival of Festivals; it’s the only 
time he pays to see a movie. As for 
myself, I’m taking a week’s vaca- 
tion at the end of this month, to 
coincide with my first year wedding 
anniversary. My wife Virginia work- 
ed as a cashier at the North York 
Sheridan until she retired last 
January to work on a family in- 
stead. Our first little usher or con- 
fectionist is expected next April. 

Keep up the good work. I’ll try to 
send more in the future. 

Sincerely, 

L. Scott Crowe 

Trainee Assistant 

Skyway Six Cinemas, Toronto. 


ED. NOTE: Thanks for your letter, 
Scott, we managed to use a couple 
of your photos on Page 5. 


Investigators are 
‘same as you’ 


Dear Editor, 

In response to a request from Mr. 
J.P. Whyte, I am sending a cartoon 
for FAMOUS NEWS which I trust 
will meet with everyone’s approval 
and offend none. (see page 17) 

This and any subsequent cartoons 
submitted to the NEWS are offered 
‘tongue-in-cheek’ and are not in- 
tended to ridicule or offend any 
member of our Company, but 


rather to try and create a relation- 
ship between the investigators and 
their fellow workers throughout the 
nation. 

It is a lonely occupation being a 
member of a Company which 
employs hundreds — yet being able 
to make personal contact with a 
mere handful. 

To the managers and staff of all 
theatres, coast to coast, I would like 
to say we know all of you, and when 
we come face to face with you 
regularly, as we do, we feel we 
would very much like to introduce 
ourselves and let you see that we 
really are reasonable people. How- 
ever as we are unable to reveal our- 
selves, please take our word for it, 
we are members of this great Com- 
pany — the same as you, we make 
mistakes — the same as you, and 
our object is to give our patrons the 
best possible value for their money 
— the same as you! 


I know the policy of ‘‘FAMOUS 
NEWS’? is not to publish any letter 
that is anonymous; however, in this 
case I trust you will make an excep- 
tion. 


Sincerely, 
**The Spook’’ 


Editor’s 
letter 


The resignation of 
Mickey Trigiani on July 24, 
and my own _ subsequent 
vacation before assuming 
the position of editor, pre- 
cluded any possibility of 
printing the issue of 
Famous News planned for 
July/August. 

The past few weeks have 
been an uphill struggle in 
getting this 4th edition to 
press, and we know you will 
forgive any omissions 
which may have resulted. 

We have lots of interest- 
ing material to work on for 
upcoming issues, but are 
relying upon you to keep us 
updated with the news — 
about your theatre, staff, 
activities, etc. So please — 
let’s hear from you. 
Sincerely, 

Elizabeth Pollock 
Editor 
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New Construction: 


Capitol 6 


Victoria, B.C. 


A classic of contemporary design 


The Capitol Six Theatre in 
Victoria, B.C. opened its doors to 
the public Friday, June 26, to 
capacity crowds and by the end of 
August had entertained approxi- 
mately 150,000 people in its six 
cinemas. Total seating in the theatre 
is 1,700 with 124 seats in the 
smallest auditorium and 550 in the 
largest which is equipped with 
Dolby Sound. 

The architect — Daryl Jorgenson, 
contractor — Graham Construction 
and interior designer — Rudy 
Kovack also put together the 
Capitol Six Theatre in Vancouver 
which was completed in 1977. They 
are presently working on our new 
Capitol Four in Saskatoon which is 
expected to open in September 1982. 

The basic design of the building 


boasts a beautiful glass dome with 
the Manager’s office located direct- 
ly under this dome. Lighting under 
the Manager’s office shines down 
on a ramp which winds up from the 
boxoffice and lobby on the ground 
level to the upper levels. The confec- 
tion counter, all six cinemas and 
foyer are located on the second 
level. 

Eye-catching red neon tubing ac- 
cents tiie boxoffice, the ramp and 
the front of the confection counter. 
The 40 foot long counter features all 
of the latest equipment. 

The projection suite is on the 
third level and towering over all is 
the Manager’s office. A restaurant 
and some retail stores will be includ- 
ed in the complex. 

The colours of the interior fur- 


Cover and above photos, Jim Ryan Photos, 
Victoria, B.C. 


nishings are predominately wine and 
brown — shading from light to 
dark. Numerous indoor plants add 
to the decor on each level with a 
greenhouse effect created on the 
second level where outdoor plants 
are seen through a glass wall which 
faces the entrance to the cinemas. 

Jack McRae, manager of the 
Capitol Six as well as the Coronet 
and Royal Theatres in Victoria, has 
been with Famous for over thirty 
years. Jack is a well known native of 
Victoria and is a familiar sight as he 
makes his daily rounds from the 
Royal — to the Coronet — to the 
Capitol Six. 
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An 
announcement 
from the 


President 


G& W 
Acquires 


Limited 


By now you may have 
heard or read that Gulf & 
Western has acquired the 
48.9% interest of Famous 
Players Limited held by 
Rogers Cablesystems Inc., 
and now owns the Com- 
pany 100%. This acquisi- 
tion was negotiated when 
Rogers Cablesystems ex- 
pressed its desire to sell all 
its unrelated cable interests 
in order to acquire 
U.A.-Columbia Cable in 
the United States. 

Since the acquisition, it 
was determined that the 
Company should be split in- 
to two divisions — Theatre 
Operations and Real Estate 
Operations, with the 
Theatre Division retaining 
the tithe Famous Players 
Limited and the Real Estate 
Division operating as 
Famous Players Realty 
Limited. The Realty Com- 
pany will be headed by 
John G. Bacopulos as 
President and Ray M. 
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100% Interest in 
Famous Players 


Mercurio as Vice-President. 
It is the intent to continue 
the re-development of its 
properties and they current- 
ly have joint developments 
underway in Calgary, Ed- 
monton and Ottawa, plus 
other ventures under dis- 
cussion. 

The Theatre Division will 
continue to update its posi- 
tion with new cinemas in 
Quebec City, Toronto, 
Saskatoon, Regina, 
Calgary, Edmonton, Win- 
nipeg and Ottawa. 

Mr. Clifford G. Narbey, 
who has been with our 
Company since 1974 and is 
fully cognizant of our 
theatre operations, has re- 
placed Mr. Mercurio as 
Vice-President and 
Treasurer of Famous 
Players Limited. 


George P. Destounis 


Spacious foyer on second level of Capitol Six 
is viewed above from either end. Recessed 
confection counter at bottom right. 


Jack’s assistant at the Capitol Six 
is Sally Morgan. Also a native of 
Victoria, Sally worked in the old 
Capitol Theatre for ten years before 
moving to Halifax in 1973 with her 
Navy husband. During her four 
years in Halifax, she worked in the 
Scotia Square Theatre and so has 
spanned the Famous ‘universe’ 
from East to West. 

After a rather hectic start, Jack, 
Sally and the theatre staff now find 
the layout of the Capitol Six prac- 
tical and conducive to a quick turn- 
around of patrons after each perfor- 
mance. They are also excited about 
the large number of patrons they 
can handle efficiently at the candy 
bar due to the extensive counter 
space. . 

Jack and Sally are very proud of 
their theatre which they describe as 
beautiful and majestic — with a fan- 
tastic view from the manager’s 
office under the dome! 

From the comments of those peo- 
ple who have had the privilege of 
visiting this complex, it appears that 
Famous Players has added a very 
notable and impressive theatre to its 
chain, and Victoria has gained a 
building which is a classic of con- 
temporary design. * 


Skyway 6 
New Toronto Sixplex 
on former site of Northwest 


Drive-in 


Exterior southwest corner showing signage on south face. 


Exterior northeast view of cinema entrance. 


The Skyway Six opened June 26, 
1981 in Toronto’s suburban Rexdale 
area. It is a beautiful, free-standing 
complex situated on the former site 
of the North West Drive-In Theatre. 
The theatre is managed by Bob Rea 
and has a total seating capacity of 
1,480 with 215 seats in the smallest 
cinema and 300 in the largest. 

The Skyway Cinema is located 
within the Skyway Business Park on 
Attwell Drive in Rexdale. The 
Business Park, located close to the 
Toronto International Airport, is a 
joint development of Famous 
Players, Rogers Cable and Cadillac 
Fairview Development Corpora- 
tion. Also located within the Park 
are Theatre Confections Limited, 


General Sound and our own Print 
Shop and Warehouse. 

Each cinema in this ultra modern 
complex has crushed-velvet seats in 
complimentary colour coordination 
with the rugs and walls. Matching 
contour curtains rise to expose each 
screen. 

The Skyway draws patrons from 
a large, heavily populated area bet- 
ween our Square One Cinemas in 
Mississauga and the Westwood 
Theatre in Etobicoke. With two 
private parking lots which have fill- 
ed to capacity several times during 
the summer, manager Bob Rea is ex- 
cited about the obvious advantages 
of these delightful cinemas. 

x 


A. 
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* ADDITIONAL PARKING 


Illuminated Pylon. 


Attractively mirrored confection island. 


Boxoffice and illuminated showcases in outer 
lobby. 


—— 


Last minute finishing touches to signage and 
quarry tile flooring, photos by Trainee Assis- 
tant Scott Crowe (see Letters). 
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New Fourplex 
in Hamilton’s 
Lime Ridge 
Mall 


The Lime Ridge Mall Cinemas 
opened August 7, 1981 in the Lime 
Ridge Shopping Mall. The mall is 
one of the largest in Ontario with 
189 retail stores and an office tower 
still under construction. It is 
situated atop Hamilton’s mountain, 
an area with a population of 
125,000. 

The Cinemas are located at the 
lower level of this two-level mall. 
Total seating capacity of the four- 
plex is 1,000, with 200 seats in the 
smallest and 364 in the largest 
cinema which has Dolby Stereo. An 
attractive feature of the entrance 
lobby and the foyer is the reflection 
from the surrounding mirrors on the 
walls which creates a feeling of 
spaciousness. 

Frank Naphan is the manager of 
this beautiful new four-plex. Frank 
transferred from the recently open- 
ed Fiesta Mall Cinemas in Stoney 
Creek. 


Twin Drive In 
Windsor...now 
Famous Four 


Two new screens were added to 
the Twin Drive In, Windsor, 
Ontario necessitating a change of 
name to Famous Four Drive In as of 
June 19, 1981. The Drive In has a 
total car capacity of 1,483 and all 
four screens are equipped with radio 
sound. 

Ralph Cole is the manager of the 
new Famous Four. 


Les Galeries 
de la Capitale 


New Fourplex opened 
in Quebec City. 

Story of grand opening 
in next issue. 
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Supermall Cinemas 
Sudbury, Ontario 


View from the offices overlooking the lobby and candy bar. 


Mirrored walls in foyer reflect beautiful Italian chandeliers. 


TASTES ea cpa oe aa eS OAT a Oeste a 


Supermall Cinemas opened Apri 
10, 1981 in a bedutifet new cua 
located in a well-populated suburb 
of Sudbury. It is the only theatre 
outside of the downtown city core 
and the area is referred to as ‘““New 
Sudbury”’ by local residents. 


The theatre has three auditoriums 
each with a seating capacity of 300, 
and Manager, Bob Davidson 
describes his theatre as a ‘“‘very 
beautiful gem of an operation’’. 

Gold, rust and burnished orange 
are the predominant colours 


throughout the cinemas — all blen- 
ding in with the floor carpet which is 
red dot on gold. 

The lower portion of the walls in 
the foyer is covered with carpet and 
the upper portion with mirrors. Five 
beautiful chandeliers imported from 
Italy are reflected in the mirrored 
walls. A small area of the foyer with 
built-in furniture has been set aside 
as a smoking lounge. The manager’s 
office and general office upstairs 
overlook the lobby and candy bar. 

Seats in the cinemas are covered 
with crushed velvet and the contour 
screen curtains compliment the col- 
ours in the carpet. The cinemas are 
also totally equipped for the handi- 
capped. 

A pneumatic tube shuttle system 
has been installed from the box- 
office to the work offices upstairs. 
Money deposits are shuttled from 
office to the offices upstairs. Money 
deposits are shuttled from the box- 
office to the offices through this 
system thus keeping the cash supply 
low at the boxoffice. All deposits 
are finally taken from a safe in the 
general office to a Brink’s safe 
downstairs. This eliminates a great 
deal of the security risk. 


Entrance to Supermall Cinemas with 
illuminated readograph and adjacent Fun 
Villa games arcade. 


Cinema 3 viewed from front of auditorium. 


Plaza, 
Fredericton 


Former Dual- 
Now a Fourplex 


The Plaza, Fredericton added two 
new cinemas to open as a four-plex 
on August 21, 1981. It now has a 
total seating capacity of 1,061 seats 
ranging from 216 in the smallest to 
388 in the largest. Each cinema is 
totally equipped for the handicap- 
ped. 

A second boxoffice has been in- 
stalled to accommodate the addi- 
tional cinemas and the existing foyer 
has been freshly painted and 
recarpeted. Located in the K-Mart 
Plaza, these cinemas have ample 
parking facilities. 

The manager is Pat Saunders, 
formerly manager of the Capitol, 
Woodstock, N.B. 2 


Topsail Cinemas 


ew Iriple - St. John’s, Nfld. 


Boxoffice and entrance to Topsail Cinemas. 


Topsail Cinemas, the newest ad- 
dition to the Maritime Theatres 
Limited group of theatres, operated 
by Famous Players Limited, opened 
in St. John’s, Newfoundland on 
June 26. 

The triple cinemas are located in 
the recently opened phase one of the 


new Sobeys Square Shopping Mall 
on Topsail Road. Seating capacities 
of the three auditoria are 426, 236 
and 308 for a total of 970 seats. 
Manager of the new triple is Robert 
Fudge who was formerly manager 
of the Plaza, Fredericton when it 
was a dual. s 


Topsail confection counter features bronzed 
mirror insets in natural oak facing. 


Topsail Cinema I 
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Spacious foyer of Calgary Place Triple Cinemas showing circular open boxoffice. 


Calgary 
Place 


Renovated 
from Dual 
to Triple 


One of the three auditoria, Calgary Place. 


Calgary Place confection counter. 
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Litter Bag 
Program 


We are pleased to report that the 
‘*Litter Bag Program’’ is now in ser- 
vice in all of our theatres except in 
the Province of Quebec. 

Several managers report that 
patron comments are positive 
regarding the ‘‘Litter Bag 
Program’’. 

In order to increase patron 
awareness of the program, your 
cooperation is requested on the 
following points: 

e screen trailer to be shown at every 
performance, 

e candy bar attendants to offer 
‘*Litter Bag’’ to patrons who make 
a purchase at the candy bar. 

e lobby receptacles to be placed in 
conspicuous location in the lobby. 
(It has been noted in some theatres 
that the receptacles are in an out-of- 
the-way location and not visible to 
the patrons). 

e display cards to be posted on the 
back bar walls advertising the 
*‘Litter Bag’’ program. 

By following the above sugges- 
tions, patron awareness will increase 
and assist in making the ‘‘Litter Bag 
Program’’ work. 


CORRECTION 


Sorry, we goofed — page 9 of 
May/June ’81 FAMOUS NEWS 
Mariette Morin is the correct name 
of the only lady in the photo of the 
25-Year Club inductees at Con- 
ference °80 in Montreal. Our 
apology to Mariette and to Lilian 
Cochar whose name we used in 
error. 


in Montreal for 
~ Quebec’s first 
SIx screen complex 


Hand in hand, cutting the cake at the Palace 6, Montreal, gala reception, left to right: Gerry 
Dillon, Vice-President & General Manager, Famous Players; Don Drisdell, Executive Vice- 
President Cinemas Unis and Bill Murray, Senior Vice-President, Famous Players. 


Guests mingling and enjoying the buffet luncheon at opening reception. 


On the following pages, John 
Sperdakos, V.P. Advertising, 
Cinémas Unis, Montreal, updates us 
on exciting happenings at the Palace 
6 and newly renovated Imperial, 
Montreal. 


United Theatres/Cinémas Unis 
recently opened the first Sixplex 
Cinéma in Québec to public ac- 
claim. 

Executives from Toronto and 
Montreal were on hand to welcome 
invited guests from all branches of 
the media — distributors (local and 
from Toronto), theatre managers, 
confection suppliers and City In- 
spectors — at a reception held in the 
remodeled ‘‘Palace 6’? Cinéma, 
located in the heart of downtown 
Montréal, on St. Catherine Street 
West, opposite Eaton’s. 

The Palace was built in 1921, dur- 
ing the heyday of movie theatre con- 
struction in North America. 

The Palace was originally called 
the ‘‘Allen’’ after its builders, the 
Allen Family of Brantford, Ontario, 
who started the country’s first 
theatre chain. 

It was designed by C. Howard 
Crane of Detroit, one of the leading 
theatre architects at the time, and 
was once the city’s most lavish 
movie house and the most pres- 
tigious Cinéma in Canada. 

In 1923, the family sold 35 of its 
best theatres to Famous Players 
Canadian Corp., including the 
Montreal ‘‘Allen’’. 

Subsequently, its name was 
changed to the ‘‘Palace’’. It was 
redesigned in 1928, when sound pic- 
tures came in, and became the first 
theatre in Canada to be wired for 
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sound. It billed itself as the ‘‘Home 
Of The Perfect Talkie’’. 

The first sound film to play there 
was ‘‘Street Angel’’ starring Janet 
Gaynor and Charles Farrell. 

In 1953, when Cinémascope was 
introduced, the Palace was the first 
Montreal theatre to be equipped. 
The first Cinémascope picture was 
the biblical epic ‘‘The Robe’’, starr- 
ing Victor Mature, Richard Burton 
and Jean Simmons. 

The original theatre, like most 
downtown theatres, occupied a very 
narrow frontage as an entrance, in 
this case, on St. Catherine Street 
West opposite Goodwin’s, later 
rebuilt as the T. Eaton Company. 

The interior design of the Palace 
consisted of an orchestra floor 
seating 1,400 and the balcony and 
mezzanine loges seating approx- 
imately 800. The interior of the 
theatre was lavishly decorated in 
late classic style, the outstanding 
features being the plaster domed 
ceiling and the front proscenium 
arch, both heavily decorated with 
classical moldings, and a frieze 
running around the upper part of 
the front wall with a procession of 
Egyptian figures. 

In later years, with the changes in 
theatre-going habits and 
maintenance costs running very 
high, extensive repairs and costly 
renovations were required. At this 
point, the building’s future had to 
be decided. 

Studies were made to see whether 
the building could be turned into a 
commercial property housing bouti- 
ques that would form a pedestrian 
link between Eaton’s and the newly 
built ‘*‘Les Terrasses’’ on St. 
Catherine Street, and Place Ville 
Marie, which faces the building on 
Cathcart Street. 

After serious discussions and 
study showed such a move was not 
feasible, further studies were made 
to follow the recent pattern of sub- 
dividing the building into a multi- 
theatre complex to be known as the 
‘*Palace 6’’. 

The interior was gutted. The en- 
trance from St. Catherine Street has 
been rebuilt to include an escalator 
to the foyer. A new lobby floor now 
contains a lounge that overlooks 
Cathcart Street at the far end, the 
major refreshment counter and the 
main washroom facilities. 

To accommodate the disabled, a 
passenger elevator was added which 
permits those in wheelchairs to 
reach all levels from Cathcart 
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The original Palace theatre built in 1921 in Montreal showing the seating arrangement and 
decorative walls and ceilings. 


Lower lobby of Palace 6 showing excalator and stairway leading upward to the main lobby. An 
elevator for the handicapped is at the far end of the lounge. 
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Spacious main lobby on the second level of Palace 6 showing the large confection counter. 


A view from the front of Cinema 6 which has 344 luxurious seats and colourful wall 


decoration. 


Street. All theatre auditoria have 
seating areas allocated to 
wheelchairs. A special hearing-aid 
sound system, called AMPLI- 
SOUND, will soon be installed in all 
six cinémas for the hard-of-hearing 
to enjoy films at the ‘‘Palace 6’’. 

Anyone wishing to use the Ampli- 
Sound system must bring a pocket 
radio with an earplug jack (for use 
with their earplug or telephone 
function hearing aid), to the theatre. 
Then they tune into the frequency 
that is posted in front of each 
cinéma and the audio comes 
through on their radio. 

The front entrance on St. 
Catherine Street has bronze anodiz- 


ed aluminum facing with bronze 
tinted plate glass and a re-faced 
marquee with aluminum and runn- 
ing lights. 

Read-o-graph signs have been in- 
stalled on St. Catherine Street and 
Cathcart Street. The underside of 
the marquee features directory 
signs; manufactured and installed 
by National Advertising Signs Ltd. 

The new six-cinéma complex is on 
three levels. A new entrance was 
made on Cathcart Street where the 
Palace has long offered a plain brick 
wall. It opens onto four mini 
cinémas ... No. 3 has 225 seats; No. 
4 has 235; No. 5 has 235 and No. 6 
has 344 seats. 


Escalators, stairways and 
elevators move the public upwards 
to the main lobby and the upper 
theatre lounge which has a view of 
the entrance from St. Catherine 
Street and at the opposite end, a 
view of Cathcart Street. Running 
the length of the building and reach- 
ed from this upper lobby are two 
major auditoria, Cinéma | seating 
596 and Cinéma 2 seating 450. Total 
seating capacity being 2085. 

A sprinkler system has been built 
into the ‘‘new’’ building and a high 
degree of comfort has been in- 
troduced by the several lounge 
areas; theatre seats; locations of 
concessions; washrooms for the 
handicapped and a closed circuit TV 
system to allow for crowd control 
and safety. 

The interior decor and design 
started with the colors of the house 
carpet, red and brown. All the walls 
of the theatres having different col- 
or schemes, are keyed into reds and 
browns. 

Brown quarry tile and bronze 
anodized aluminum and red and 
white sign lettering begin at the en- 
trances and lead to lobbies and 
lounges in which red hues 
predominate with dark brown ac- 
cents. 

Directional graphics at entrances 
and lobbies point the way to the dif- 
ferent cinémas. These graphics are 
on plexiglas panels attached to the 
walls and this theme is taken up in 
photograph blowups of Interna- 
tional and Canadian/Québecois ac- 
tors and actresses on plexiglas. 

Mirror tiles are used on wall and 
ceiling areas — especially at en- 
trances and concession counters; 
brass space frames, hold lighting 
fixtures or planter boxes; white 
acoustic tile, sectional metal ceil- 
ings, and warm-toned sodium 
lighting complete the interior design 
picture. 

Saul Berkowitz, a Montréal ar- 
chitect, was in charge of the multi- 
million dollar project. His firm, 
Eliasoph and Berkowitz, have 
designed several other cinémas in 
the Montréal area including Dorval 
Cinémas, Versailles and LaCité, the 
new addition to the Kent Cinémas 
and the renovation of the ‘‘new”’ 
Imperial Cinéma. 

Kostas Kouzounas has been ap- 
pointed manager of the new sixplex. 
He was formerly manager of 
Cinémas Le Parisien and Cinémas 
Laval. ® 
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Radio Promotion 

and Personal Appearances 
Help Launch °‘Elvis”’ 

in Montreal! 


The proud manager of the Palace 6 Cinema in Montreal, Kostas Kouzounas, left, welcomes 
singer-dancer Sharon Devall (Marilyn Monroe look-alike), and David Scott, star of THIS IS 
ELVIS, at a special screening for press and public. Pat Cioffi, right, is the assistant manager of 


the Palace 6. 


Top 40 radio station CKGM-98 
collaborated with Warner Bros. and 
Cinémas Unis in launching the semi- 
documentary film THIS IS ELVIS 
when it opened at the new Palace 6 
Cinéma in Montréal. 

The station was given the half- 
hour taped interview with Presley 
and some of the people who worked 
with him, which they aired a couple 
of times on the opening week-end to 
great public response. 

CKGM had phone-ins and gave 
away a limited number of theatre 
passes along with announcers’ ad- 
lib comments about the King of 
rock ‘n’ roll. 

Adding to the on-air promotion 
was the personal appearance of 
Toronto-born Montrealer David 
Scott, who appears in the film as 
Presley in his adolescent years and 
singer-dancer, Sharon Devall, who 
accompanied Scott to the screening. 
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Sharon has an_ uncanny 
resemblance to the late Marilyn 
Monroe, having the same figure 
(36-24-36), and facial structure as 
the late actress. She is scheduled for 
an appearance in Las Vegas some 
time in October. 

Nineteen year old David Scott 
won first prize ($5,000.00), and a 
trip to Memphis to visit Graceland 
in an Elvis look-alike contest held in 
Montreal in 1978. His strong 
resemblance to Presley and his sing- 
ing ability eventually earned him a 
screen test which won him the 
coveted movie role. 

Photographers and reporters 
from 11 French and English 
newspapers gathered in the lobby of 
the Palace 6 Cinéma taking pictures 
and interviewing the young enter- 
tainers who were kept busy shaking 
hands and obliging customers with 
autographs. ® 


What do You 
Want From me 
- Blood? 


Can anyone beat this? 


Harry Vowles, Manager of our 
Toronto Warehouse, recently 
received a certificate from the 
Canadian Red Cross Blood Donor 
Clinic commending him for his 75th 
blood donation! He also has in his 
possession certificates for his 35th 
and 50th donations. 

Harry started donating to the Red 
Cross Clinic ’way back in 1956 and 
has continued throughout the years. 
With the occasional exception, he 
visits the clinic every three months 
and in case you want to take him 
on — remember, he has just given 
his 76th donation. Any takers? 


Harry Vowles, F.P. Toronto Warehouse 
Manager enjoying, what else? A Bloody 
Mary. 


Montreal’ 
renovated Imperial 


retains nostalgic charm 


View from balcony of the renovated Imperial, Montreal, showing chandelier, screen, loges and 
restored sculptures. 


Foyer showing refreshment counter at rear and restored paintings overhead. 


Don Drisdell, left, executive V.P. of Cinemas 
Unis, hands over the keys to Louis Papas, 
manager Imperial, Montreal, while Jacques 
Daoust, regional manager, looks on. 


The Imperial Theatre in 
downtown Montreal, was reopened 
by United Theatres/Cinémas Unis 
Inc., on June 12, after completion 
of extensive renovation. The 68-year 
old building has been closed for the 
past two years. 

Built in 1913, it began as a 
vaudeville outlet and gradually com- 
bined live shows with movies. 

Nostalgic charm, traditional 
values, but modern-day ease of 
Operation, appropriately char- 
acterize the remodeled cinéma 
located in the downtown area of 
Montréal, a region destined for 
revival and renewal, adjacent to 
Place des Arts. 

The project began at the theatre 
entrance, with an enlarged lobby, 
achieved by the acquisition of two 
adjoining stores. The interior was 
restored to its original beauty, 
displaying the lovely murals of 
ancient satyres and sylphs, ceiling 
ornaments, wall brackets and the 
Original asbestos curtain in front of 
the screen. Continued on page 32. 
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In this column, we bring you infor- 
mation on current and upcoming 
products. A great line-up of attrac- 
tions for Fall and Christmas release. 


FAMOUS 


PLAYERS 
THEATRES 


Mommie Dearest (Para- 
mount) 
September 25 - General Release 
Faye Dunaway stars as Joan 
Crawford in this film version of the 
controversial book written by 
daughter Christina Crawford. Steve 
Forrest and Diana Scarwid co-star. 
Produced by Frank Yablans, 
Directed by Frank Perry. 


So Fine (Warner Bros.) 
September 25 - Major keys 

A hilarious contemporary com- 
edy of a clothing manufacturer 
who, when he becomes heavily in- 
debted to a tough character, loses 
the ownership of his business and is 
forced to bring his college pro- 
fessor’s son into the business to save 
his own neck. The son becomes in- 
volved with the creditor’s volup- 
tuous and amorous Italian wife and 
the fun begins. 

Ryan O’Neal stars with Jack 
Warden, Mariangela Melato and 
Richard Kiel. Written and directed 
by Andy Bergman and produced by 
Michael Lobell. 
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French Lieutenant’s Woman 
(United Artists) 

September 18 - Pre-release, Toronto 
October 16 - Major keys 

Hailed as a masterpiece of 
modern fiction ... A drama of for- 
bidden passion starring Oscar win- 
ner Meryl Streep. 

Directed by Karel Reisz and pro- 
duced by Leon Clore and Tom 
Maschler. From the novel by John 
Fowles. 


Prince of the City (Warner 

Bros.) 

October 9 - General release 

(Pre-released in Toronto August 28) 
Synopsis in May/June issue for 

originally scheduled release. 


An actor’s director — Treat Williams listens 
attentively as director Sidney Lumet explains 
a particular scene in ‘‘Prince of the City’’, an 
Orion Picture/Warner Bros. release thru 
Warner Bros. Williams portrays a New York 
detective named Danny Ciello who. turns 
state’s evidence and is plunged into a 
nightmare of conflicting moral issues. 


Body Heat Warner Bros.) 
September 25 - General release 
(pre-released in Toronto August 28) 
William Hurt, Kathleen Turner 
and Richard Crenna star in a con- 
temporary murder mystery involv- 
ing two lovers — an attorney and 


the wife of a wealthy man — who 


successfully plan the murder of her 
husband. This passionate love story 
ends with a bizarre twist. Directed 
by Lawrence Kasden and produced 
by Fred T. Gallo. 


True Confessions (United 
Artists) 


September 18 - pre-release, Toronto 
October 9 - Major keys 

A classic melodrama of two 
brothers — one a policeman and 
one a priest — and their mutual in- 
volvement in a notorious murder of 
a young prostitute. 

Based on the best selling novel by 
John Gregory Dunne. Directed by 
Ulu Grosbard and produced by 
Irwin Winkler and Robert Chartoff. 
Cast includes Robert DeNiro, 
Robert Duvall, Charles Durning, Ed 
Flanders, Burgess Meredith, 
Jeanette Nolan, Nan Martin and 
others. 


Chariots of Fire (Warner 
Bros.) 

September 25 - pre-release, Toronto 
October 9 - Next release, Vancouver 
only 

The exciting and sensitive true 
story of two young men who for dif- 
ferent and compelling reasons com- 
pete in the 1924 Olympics. Courage 
and character are powerfully 
displayed in this rare film. 

The cast includes Ben Cross, Ian 
Charleson, Sir John Gielgud and 
Lindsay Anderson. Hugh Hudson 
directs the film which was produced 
by David Putnam. 


Paternity (Paramount) 
October 2 - General release 

Burt Reynolds stars in a riotous 
comedy about a middle aged 
bachelor who takes out a personal 
ad seeking a surrogate mother. It’s 
strictly business; the guy wants to 
become a father. Romantic compli- 
cations ensue. 

This Lawrence Gordon-Hank 
Moonjean-Jerry Tokofsky Produc- 
tion is directed by David Steinberg. 
Charles Peters wrote the screenplay. 


Tony Anthony is H.H. Hart and Victoria 
Abril is Abeline, a pair of star-crossed lovers 
who are constantly in jeopardy in Filmways 
Pictures spectacular Western melodrama, 
“‘Comin’ At Ya!’’ 


Comin’ at Ya! (Ambassador) 
October 2 - Ontario release 
General release by areas to follow. 
3-D is back in the saddle with this 
exciting Western melodrama from 
Filmways Pictures. The first major 
3-D motion picture made in nearly 
three decades, Comin’ at Ya! 
revolves around a young couple liv- 
ing in the old West, their confronta- 
tion with a pair of outlaw brothers, 
and a spectacular OK Corral-type 
shootout. The film stars Tony 
Anthony, who also produced it. 


Also starred are Gene Quintano, 
Victoria Abril and Ricardo 


Palacios. A new production pro- 
cess, Dimensionscope 3-D, requires 
only one projector and eliminates 
the synchronization problems suf- 
fered by earlier 3-D films. 


Legendary Academy Award-winning director 
George Cukor celebrates his 50th anniversary 
as a film director with the release of MGM’s 
“Rich and Famous’’, starring Candice 
Bergen (left) and Jacqueline Bisset. 


Rich & Famous (United 
Artists) 


October 9 - General release 

Two of the screen’s most cap- 
tivating actresses Jacqueline 
Bisset and Candice Bergen ... star in 
this dramatic story tracing a lasting 
friendship from college days in the 
1960’s to the present time. 

The film is directed by Robert 
Mulligan and produced by William 
Allyn. 


Gallipoli (Paramount) 
September 4 - Pre-release, Toronto 
and Vancouver 
October/November - Other major 
Keys 

Award-winning Australian direc- 
tor Peter Weir’s poetic and honest 
look at Australia’s involvement in 
Turkey during World War I, is 
receiving critical acclaim every- 
where. A Robert Stigwood/Rupert 
Murdoch production. 


Chanel Solitaire 


(Ambassador) 
October 9 - Pre-release, Toronto 
only 


The rags to riches story of 
‘“Coco’’ Chanel who founded one 
of the great fashion and perfume 


houses of France. The cast is headed 
by Marie-France Pisier, Karen 


Black, Timothy Dalton and Brigitte 
Fossey. Produced by Larry Spangler 
and directed by George Kaczender. 


*‘Haunted’’ ... Lynn-Holly Johnson, Bette 
Davis and Kyle Richards are victims of 


- mysterious occurrences in Walt Disney Pro- 


ductions’ ‘The Watcher in the Woods.’ 


The Watcher in the Woods 
(Walt Disney/ Paramount) 
October 9 - General release 


“‘The Watcher in the Woods’’ is 
one of the most haunting and 
powerful mysteries ever created by 
Walt Disney Productions. The 
legendary Bette Davis, who begins 
her second half century in films, 
highlights the cast of the suspense 
thriller. Carroll Baker, David Mc- 
Callum, Lynn-Holly Johnson and 
Kyle Richards star as an American 
family that encounters mysterious, 
strange and ominous phenomena 
when they move to the English 
countryside. Also featured are Ian 
Bannen and the romantic British 
actor Benedict Taylor, who makes 
his American film debut. Co- 
produced by Tom Leetch with Hugh 
Attwooll as associate producer. 
Director is John Hough. 


Tattoo (Fox) 
October 9 - Pre-release, keys 
November 13 - General release 

This daring and provocative 
Joseph E. Levine presentation is 
directed by Bob Brooks and written 
by Joyce Bunuel from _ Brooks’ 
Original story. Bruce Dern plays 
Karl Kinsky, a tormented tattoo 
artist, and Maud Adams is Maddy, 
the beautiful fashion model whom 
he idolizes. 

Karl dreams of bestowing on her 
an indelible mark of love, both as 
metaphor and as reality. To act out 
his fantasies, he takes her off to a 
remove hideaway. There she 
awakens to discover her entire body 
is becoming a canvas for Karl’s art 
form: she is his masterpiece. 


Bruce Dern plies his trade as a tattoo artist 
devoted to the ancient artform. Maud Adams 
co-stars as the beautiful model with whom he 
becomes obsessed in ‘‘Tatoo’’. 

Released by Twentieth Century-Fox. 


For Dern and Adams, their roles 
in ‘‘Tatoo’’ were unusually 
demanding. Both stars became liv- 
ing canvases for elaborate tattoos 
unveiled in the film’s torrid, con- 
troversial love scenes. 


All the Marbles (United 
Artists) 
October 16 - General release 

A contemporary romantic, action 
comedy starring Peter Falk. The 
film is directed by Robert Aldrich 
and produced by William Aldrich. 


Tragedy of a Ridiculous Man 
October Pre-release, Toronto only 

A satirical kidnap caper from the 
famous Bernardo Bertolucci. The 
cast includes Anouk Aimee and Ugo 
Tognazzi. 


Priest of Love (Ambassador) 
October 16 - Pre-release Toronto 
Select engagements to follow 

“*Priest of Love’’ brings to the 
screen the authentic and dramatic 
love story of a genius and his 
remarkable life. It’s a vigorous, 
funny, tender furious celebration of 
life and love! 

The film stars Ian McKellen as 
D.H. Lawrence and Janet Suzman 
as Frieda. Based on Harry T. 
Moore’s book and on the writings 
and letters of D.H. Lawrence, the 
film is produced by Andrew Donally 
and Christopher Miles. Christopher 
Miles also directed the film. 
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‘Southern Comfort’? (L to R) Franklyn 
Seales, Powers Boothe and Keith Carradine 
are caught in a life-or-death struggle when 
they and their National Guard unit become 
stranded in a Louisiana bayou on a weekend 
manoeuver. 


Southern Comfort (Fox) 
October 23 - Southern Ontario keys 
November 6 - General release 

Walter Hill’s powerful drama of 
survival, starring Keith Carradine 
and Powers Boothe, is set in the 
eerie, foreboding bayous of Louis- 
iana. A film of enormous power and 
tensions, ‘‘Southern Comfort?’ tells 
of a group of military reservists on 
manoeuvres. What begins as a prac- 
tical joke by one of the reservists, 
soon triggers a dangerous skirmish 
and, ultimately, an uncontrollable 
full-scale confrontation between the 
‘soldiers’ and the bayou’s fiercely 
clannish inhabitants — the little- 
known swampland Cajuns. 

The film was produced by David 
Giler - William J. Immerman is ex- 
ecutive producer. 


Looker (Warner Bros.) 
October 23 - Major keys 

Synopsis in May/June issue for 
originally scheduled July release. 


Christmas 


Reds (Paramount) 
December 4 - General release 

Reds stars Warren Beatty and 
Diana Keaton in a passionate and 
all-consuming love affair played 
against a world in upheaval. The all- 
Star cast includes Maureen 
Stapleton, Jack Nicholson, Edward 
Herrmann, Paul Sorvino, Eleanor 
Wilson, Jerry Kosinski and Gene 
Hackman. 

It is a film in the rich romantic 
tradition of ‘‘Gone with the Wind’’ 
and ‘‘Doctor Zhivago’’. Encom- 
passing the tumultuous events of the 
first World War and the 1917 
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Russian Revolution, it portrays a 
love that will survive every obstacle, 
be it the turbulence of nations at 
war or the turmoil of a land torn 
apart by revolution. 

In 1967, Warren Beatty produced 
‘Bonnie and Clyde’’ - in 1975, 
‘‘Shampoo”’ - 1978, ‘‘Heaven Can 
Wait”’ - now, for 1981 - ‘‘Reds’’. 


Whose Life is it Anyway 
(United Artists) 


December 4 - Pre-release, Toronto 

A drama-comedy of a sculptor 
who becomes a paraplegic as the 
result of a car accident. He is kept 
alive against his wishes in a hospital. 
The film stars Richard Dreyfuss and 
John Cassavettes and is produced 
by John Badham. 


“‘Ragtime’’ stellar cast includes James 
Cagney, Pat O’Brien, Donald O’Connor and 
Moses Gunn. 


Ragtime (Paramount) 
December 11 - General release 
Based on the novel by E.L. 
Doctorow, Ragtime is a dazzling, 
rich and passionate film. Set in 
America at the turn of the century it 
tells the story of three remarkable 
families whose lives collide with the 
heroes and rogues of a fabulous era 
— America 1906. A vivid and high 
energy human tableau of passion 
and pity, young love, fierce pride, 
comedy and tragedy. Ragtime music 
Is Its unmistakable voice and New 
York City its heartbeat. The cast in- 
cludes James Cagney, Donald 
O’Connor, Pat O’Brien, Mary 
Steenburgen and Howard Rollins. 
Directed by Milos Forman and pro- 
duced by Dino de Laurentiis. 


Pennies from Heaven (United 
Artists) 
December 11 - General release 

A unique romantic, comedy 
drama featuring the music of the 
1930’s starring Steve Martin, Ber- 
nadette Peters, Jessica Harper and 
Christopher Walker. Produced by 
Herbert Ross and Nora Kaye and 
directed by Herbert Ross. 


Buddy, Buddy (United Artists 
December I1 - General release 

A comedy starring Jack Lemmon 
and Walter Matthau — reunited for 
the first time since ‘‘The Odd 
Couple’’. 


Rollover (Warner Bros.) 
December I1 - General release 

Starring Jane Fonda and Kris 
Kristofferson. A former movie 
queen assumes the most challenging 
role of her career — running her 
deceased husband’s troubled cor- 
poration in a financial war that 
takes on international crisis propor- 
tions. 

Directed by Alan J. Pakula and 
produced by Bruce Gilbert. 


Sharky’s Machine (Warner 
Bros.) 
December 11 - General release 

Burt Reynolds produces, directs 
and stars in this film about a 
maverick vice-squad detective who 
becomes involved in and obsessed 
with a callgirl’s sensuous web of ex- 
tortion, political blackmail and 
danger. This action-packed story 
leads to an exciting search for a ring 
leader in order to bust the racket 
and free the girl. Other members of 
the cast include Vittorio Gassman, 
Brian Keith and Charles Durning. 


Four Friends (Ambassador) 
December 11 - Pre-release, Toronto 

It is the year 1959, five years since 
18 year old Danilo Prozer arrived in 
East Chicago, Indiana from Yugo- 
slavia. 

He is now a senor in high school 
with two very close friends - all three 
are in love with the most beautiful 
girl in East Chicago, Georgia Miles. 
Danilo accidentally stumbles upon 
one of his close friends and Georgia 
making love and is so upset by it 
that he leaves for Northwestern 
University where he will attend 
college. 

Continued on page 27. 


Profile of an 
Investigation 
Team 


Their Role Within 
our Company 


In the following article, Joseph P. 
Whyte, Assistant Treasurer and 
Manager, Theatre Audit, clarifies 
the role of the theatre investigators. 


Because of the demanding and 
unusual nature of their work, ex- 
plains Joe Whyte, investigators 
must be good strong independent 
people who don’t need _ hand- 
holding. They must have a high 
I.Q., and possess good judgment; 
be thoughtful and well adjusted. As 
they work in husband and wife 
teams, both must enjoy travelling 
and get along well together. Since 
they are constantly in each other’s 
company (24 hours a day, 7 days a 
week), perhaps only separating in a 
theatre to check the washrooms, 
they must like being together — ob- 
viously have to! 

Present teams include couples in 
all age groups and are described by 
Whyte as ‘‘sharp, very effective 
teams.’’ Their backgrounds include 
a husband with a Bachelor of Com- 
merce Degree, a business man (‘the 
spook’), who dabbles in cartoons, a 
legal secretary and a former police 
sergeant. These people are neither 
goons nor dummies, and Whyte per- 
sonally deplores anyone referring to 
them as ‘spies’ or ‘spotters.’ 

“Investigators do not have it 
easy,’’ Whyte says. They are con- 
tinually crossing the country from 
coast to coast, visiting each and 
every theatre in the chain. It is 
estimated each team travels 25,000 
miles each year, and although direc- 
tion of travel is established, the in- 
vestigators have flexibility of move- 
ment within a given area. They face 
hazardous winter driving condi- 
tions, and often end up with poor 
hotel accommodations. They must 
be able to reach Joe Whyte at all 
times and for this reason have his 
home telephone number as well as a 
special number through which they 
can reach him at the office in case 
regular lines are tied up. The last 


thing they need is trouble getting 
through, especially if they are in a 
telephone booth in the middle of 
‘nowhere’ — during a blizzard. 

**In their continuous checking of 
our theatres,’’ Whyte points out, 
“four investigators are performing a 
valuable job for the Company 
which is tantamount to quality con- 
trol.’ As in all phases of industry 
today, quality control is an integral 
part of their operation. 

Although constantly on the move, 
the investigators must still find time 
to write a comprehensive report 
about each theatre they visit. ‘They 
must always, when in doubt, give 
the theatre staff the benefit of the 
doubt. They do not editorialize but 
simply report with a ‘patron- 
objectivity’ point of view,’’ Whyte 
emphasizes. ‘“They do, however, get 
teed-off with recurring bad reports 
from the same theatre!’’ With quali- 
ty control uppermost in their report- 
ing, staff conduct is one of the main 
targets (after all, the manager can- 
not be around all the time), and 
cleanliness, general appearance and 
atmosphere of the theatre are every 
bit as important. 

The theatre manager receives a 
copy of each report covering the 
conditions in his theatre but, unfor- 
tunately, some managers strongly 
resent criticism. 

*‘Good managers,’’ says Whyte, 
‘accept their reports as constructive 
criticism — if indeed there is any — 


and do not respond with snide com- 
ments. On the other hand, less effi- 
cient managers resent any criticism 
and do respond with snide remarks. 
The reasons are obvious!’’ 

Although the investigators are not 
in the theatre to find out whether or 
not someone is stealing, they do, un- 
fortunately, come across theft, 
fraud, etc., from time to time. 
When proof is obtained, the Com- 
pany always prosecutes. If, for ex- 
ample, tickets are received with the 
numbers out of sequence, it is ob- 
vious they are not coming straight 
from the cash register and that 
something is wrong. 

Whyte recalls one of the biggest 
cases of stealing ever uncovered by 
the investigators. ‘‘The entire 
theatre staff (with the exception of 
the projectionist), was implicated. 
The staff were involved in ‘ticket 
recycling’ — in other words, resell- 
ing the tickets. Our investigators 
had sufficient proof which they gave 
to the police, and the people involv- 
ed were prosecuted.”’ 

By the very nature of an in- 
vestigator’s work, it is sometimes 
necessary to change their ap- 
pearance — the ladies sometimes 
don a wig or use some other form of 
disguise. As previously mentioned, 
the staff is always given the benefit 
of the doubt, in which case it is 
sometimes necessary to re-visit a 
theatre two or three times. 


Continued on page 28. 


THEATRE PRERSONNKL APPEAR TD HAVE A COMPLETELY WRONG 
IMPRESSION CF THE INVESTIGATORS _-_ WE AR NORMAL MEMBERS 
OF THE CINEMA-GOCING PLBWC, LOOKING FORWARD TO AN 
KvVENING OF RELAXETION AND PLEASURE. 
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*°A Star is Born’’ 


personal info 


Directed by: Kim Marleau, Manager 
Place de Ville, Ottawa, Ont. 


Produced by: Ann Marleau 


Kim and Ann Marleau are pleased 
to present their little daughter, 


Footnote: Father doing well! 


Mid-Summer 
Drive-In Party 


Employees at the Dollard Drive- 
In, Montreal enjoyed their mid- 
summer staff party held on July 26, 


Employees at the Dollard Drive-In, Montreal 
don’t believe in ‘‘all work-no play’. 
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Clean up time! Someone’s gotta do it! 


1981. E. Mokhtar, Manager of the 
Drive-In, says the party was given in 
appreciation of the good work per- 
formed by the staff. From these pic- 
tures we can see that staff and guests 
had a wonderful time and con- 
sidered the party a great success. 


Mr. & Mrs. J.P. Turner. 


A Famous 
Wedding 


Where else but at a Famous 
Players’ wedding would the bride 
and groom be showered with pop- 
corn instead of confetti! Such was 
the case at the wedding of Paul 
Turner, usher/doorman at the 
Capitol Theatre in Brantford, 
Ontario to former Sunset Drive-In 
employee, Jana Ptackova. 

Paul and Jana met during the 
summer of ’74 when Paul was help- 
ing out at the Drive-In. They con- 


The bride and groom honey- 
mooned in the Finger Lakes region 
of New York State followed by a 
visit to Pyramid Place in Niagara 
Falls. The newlyweds have taken up 
residence in Brantford where Paul is 
working as a supply teacher but will 
continue to work at the Capitol. 
Jana is a commercial artist and 
works for a local newspaper. 

Sorry this bulletin was received 
too late to include in an earlier issue 
of FAMOUS NEWS, But please 
keep us informed should anything 
new ‘pop-up’. 

Our belated congratulations and 
best wishes to the happy couple. 


Bet he ran to 
the wedding! 


Long distance and marathon run- 
ner Tomas Frowen, Metropolitan, 
Regina is seen here finishing the 
gruelling 26.2 mile marathon at 
Lumsden, Saskatoon, June 6, 1981. 


Tom Frowen finishing the 26.2 mile Lumsden 
Marathon. 


Tom and bride — the former Pat Lang. 


Keeping it in 
the Famous 
family 


Karen Ree is crowned ‘80-81’ Snow Queen. 


Karen Ree, concessionist, at 
Polson Place, Vernon, B.C, was 
crowned the new ‘80-81 High 
School Snow Queen by Jill Zimmer- 
man. Jill is a cashier at Polson Place 
and held the title of High School 
Snow Queen for 79/80. Not to be 
outdone by the females, our male 
representative in the honours 
awards is Jay Zimmerman (Jill’s 
brother), who received a trophy 
honouring him as the most valuable 
player on the basketball team. You 
will notice Jay is wearing our in- 
famous FAMOUS PLAYERS 
baseball T-shirt — their team was 
undefeated last year and they hope 
to go the same way this year. 


Jay Zimmerman receives basketball award. 


Church Bells 


Peter Voss, Projectionist, Plaza 
400, Prince George, B.C., was mar- 
ried to Joan Egely, Friday, May 8, 
1981 at 4:30 P.M. Reverend Peter 
Zook officiated at the wedding 
which took place at Knox United 
Church in Prince George. We wish 
Peter and Joan much happiness. 
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Photo of Peter and Joan Voss taken by 
Peter’s son who is a doorman at the Plaza 


School Bells 


Debbie Nelson, head cashier at 
the Plaza 400 has decided to further 
her education by taking a course at 
the College in Prince George. 
Although Debbie graduated two 
years ago, the course she is now tak- 
ing, namely ‘‘Basic Employment 
Skills’’, will cover such areas as the 
use of video equipment, positive 
and negative attitudes at work, 
human rights, public speaking and 
communication to mention only a 
few. We wish Debbie every success 
and hope this leads to her goal in 
management. 


Prince Rupert, 
B.C. Holds 
Fire Safety Day 


Managers May Vatcher, Capitol 
and Elsie Laid, Totem, along with 
members of the staff from both 
theatres, visited their Prince Rupert 
Fire Department recently. 


Prince Rupert staff visit local fire depart- 
ment. 


Dousing the flames in Prince Rupert. 


The Fire Chief discussed various 
fire hazards and fire safety precau- 
tions with them. He also instructed 
them as to what emergency pro- 
cedures to follow in the event a fire 
does occur. 

Each member of the staff was in- 
structed in the use of a fire ex- 
tinguisher and was given the oppor- 
tunity to put out a fire. 


A Very 
Famous 
Usher! 


Michael J. Rajnovic has been an 
usher at Toronto’s Hollywood 
theatre since June of 1974. He has 
just graduated from Toronto’s York 
University with a Bachelor of Fine 
Arts Degree. 

This past year Michael wrote and 
helped produce a short entitled 
**Against the River’’ which has been 
shown in theatres throughout the 
Toronto area. 

On June 11, 1981, in recognition 
of Michael’s outstanding talents in 
creative writing, he was honoured 
with a plaque and cash award. This 
award is donated by Famous 
Players through York University. @ 
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How Many Please? 


A very talented young lady, 
Lynne McNab, wrote, performed 
and produced this comedy skit por- 
traying an episode in the life of a 
multiple-house cashier. 

Lynne worked as a cashier and 
candy bar attendant at the Super- 
mall Cinemas, Sudbury, Ontario. 
She studied acting and singing while 
in school in Sudbury, but now feels 


she must move on and take advan- 
tage of more advanced studies 
available to her in Waterloo, 
Ontario. 

Although the entire staff at the 
Supermall will miss a most enter- 
taining member of their team, they 
wish Lynne success in her chosen 
vocation. 


FELLOW CASHIERS: 


theatre, this scene will be familiar to 
you: 


My heart goes out to you! If you 
are a cashier in a Double or Triple 


*‘Good evening, may I help you?’’ 
“‘Hi. 3 please.’’ 

**Cinema 3?’’ 

ey Abd 


“For 37°" 
‘“‘No, 2.” 
“3 for 2?” 


‘*Yeah. No! Wait! I think I want to go to 3.”’ 


**Oh. 2 for 3 then.’’ 
“Na, 2 yor 3."" 
“7 thought...”’ 


**Yeah, but now I want 2.”’ 
‘Par 3° 

*‘Yeah, for my sisters.”’ 

‘*2 then.”’ 

“‘Right’’ 

**For © kad 

‘‘No, > 9 

‘You mean 2 people for Cinema 2 then.’’ 
‘*Yeah, but for 3, too.”’ 

“3 FOP ice” 

‘‘No, I mean 1.”’ 


‘‘Let’s start over.’”’ 

**Good idea.’”’ 

‘‘Where do you want to go.”’ 

“*To Cinema 3.’’ 

“‘Where do your sisters want to go?” 
“*To Cinema 2.”’ 

(and the cashier punches up the tickets) 


‘There you go. Thankyou.’”’ 
“*Thanks.’’ 

‘Next please. Good evening.”’ 
‘*Hi, 3 please.’’ 

“‘Cinema 3?’’... 


20 September/October, 1981 


managers’ 


corner 


Managers! We want to hear from 
you. Please address items for this 
column to the ‘‘Managers’ 
Corner,’’? FAMOUS NEWS. 


Managers on 
the Move: 


Recent transfers and 
promotions 


With the opening of Limeridge 
Mall Cinemas, Hamilton, on 
August 7, 1981, the following 
managerial changes in Ontario took 
place: 

Helen Bates from the Tivoli, 
Hamilton to Jackson Square 
Cinemas, Hamilton. 

Carol Pierce from Jackson 
Square, Hamilton to Fiesta Mall 
Cinemas, Stoney Creek. 

Frank Naphan from Fiesta Mall, 
to Limeridge Mall Cinemas, 
Hamilton. 

Ross Pratt from Lambton Mall 
Cinemas, Sarnia to Tivoli Theatre, 
Hamilton. 

Dale Coleman was appointed 
Acting Manager of the Lambton 
Mall Cinema, Sarnia. 


Bruce McCullough has_ been 
appointed acting manager of the 
Towne Cinema and Polson Place, 
Vernon, B.C. 


Maurice Landry, assistant 
manager at the Paramount, Monc- 
ton, has been appointed acting 
manager of the Skyway Drive-In, 
Moncton. He is replacing Anne 
Beliveau who will be on maternity 
leave til approximately early 
December 1981. 


The following managerial 
changes in Quebec: 


Andre Fraser transferred from le 
Canadien, Ste. Foy to Ste. Foy 
Cinemas, Ste. Foy, Quebec. 


Continued on Page 33. 


Miniature Boats and Cars 
| In operation at Man and His World, 
Montreal 


wy 


Enclosed waterway showing lighthouse, an 
island with a wharf and upper right, the fog 
horn tower. 


Overall view of tugboats in operation at 
LaRonde (Man and His World), Montreal. 
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Since that great exhibition **Expo 
67”? which was built on three 
islands surrounded by the St. 
Lawrence River, millions of people 
continue to visit this permanent ex- 
hibition place in Montreal now call- 
ed ‘Terre Des Hommes’’ (Man and 
His World). 

Improvements and additions have 
been made each succeeding year 
since ’67 to maintain interest and 


encourage people to visit. In 1979, 
the Grand Prix Car Race was held 
with cars and drivers competing 
from around the world. In 1980 one 
of the islands was transformed into 
an international flower exhibition 
called ‘‘Les Floralies’’. On La 
Ronde (a recreational area on Ile 
Ste. Helene), a remote-controlled 
miniature tug boat project was in- 
troduced last year. It is located in a 


small inlet of the St. Lawrence River 
known as Dolphin Lake. Cinemas 
Unis/United Theatres operate the 
project and it is supervised by Mario 
Fortin, Quebec manager of Theatre 
Confections Limited. 

Some problems were encountered 
the first year of operation, however, 
this year the miniature boat project 
was vastly improved with exciting 
and interesting additions installed in 
the water to add authenticity to the 
decor. 

These additions include a colour- 
ful canopy, new lighting, lively 
music, a lighthouse that lights up, a 
fog horn that blows when a boat 
passes a tunnel, a tiny island where 
boats dock — thus activating a fuel- 
ing tower crane. A system was also 
devised to reduce the effect of waves 
on the little boats — waves caused 
by passing boats and water-skiiers 
on the river. 

To operate the boats, a partici- 
pant purchases a token for 50¢, in- 
serts the token into a coin slot and 
thus becomes the captain of a 
tugboat which he controls and steers 
just like a real ship. 

This year, as well as improving 
the miniature boat operation, 
miniature cars were introduced 
which operate on the same principal 
as the boats. Miniature Volks- 
wagons (similar to ‘‘the Love 
Bug’’), race over hills and vales 
covered with astroturf. 

The miniature car and boat 
operation enjoyed an extremely 
good year as additional crowds were 
attracted to the area with the in- 
stallation by La Ronde of a new 
super roller coaster — the first of its 
kind in North America. 

A university student from New 
York, Richard Rodriguez, com- 
pleted a_ record-breaking roller 
coaster ride by whirling around for 
218 hours thus drawing thousands 
of spectators during his 10-day stint. 

Mario Fortin is extremely pleased 
with the success of the operations 
this year, and looks forward to 
greater success in the years to come@ 
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Mary Worsfold as ‘‘Mary Poppins’ and a 
couple of consolation prize winners in 
Londonderry, Edmonton promotion. 


A Disney Double Header 
from Londonderry, 
Edmonton 


Michael Najar of the London- 
derry Cinemas, Edmonton, through 
his consistent efforts in promoting 
Disney product, has established his 
theatre as the Disney house of 
Edmonton. Just after our last 
Showmen in Action column went to 
press, we received two excellent 
campaign books from Mike on 
Aristocats and Mary Poppins, 
which he had played earlier in the 
year. Although they are not timely 
as far as this issue is concerned, the 
successful formula is one that could 
be adopted, with variations, to up- 
coming Disney releases as well. For 
Aristocats, Mike promoted a trip 
for two to Florida (Disneyworld) 
through Bay Travel and Skylark 
Tours, which The Bay heavily pro- 
moted in the Travel Dept. within 
their store and featured at their ‘Fly 
to the Sun’ travel booth in the 
Londonderry Mall’s Sidewalk Sale. 
Both outlets prominently displayed 
Aristocat posters and distributed the 
entry forms for deposit in the prize 
drum in the theatre lobby. Specially 
designed ‘kiddies’ passes to the 
movie were awarded as consolation 
prizes in the grand draw. At the 
theatre end, Mike created an attrac- 


22 September/October, 1981 


showmen 
in action ....... 


Mary Poppins (Londonderry candy atten- 
dant, Mary Worsfold) spreads the word to 
small frys eating fries in Londonderry mall. 


tive display of Skylark Tours 
Florida posters, flight bags, ticket 
folders etc., around the Contest 
poster, prize drum and Aristocat 
one sheets and colour stills. 

Mike followed through with his 
successful format in his later pro- 
motion of Mary Poppins. This time, 
through the co-operation of VIA 
Rail, he secured a Trip for Two to 
Vancouver as the Grand Prize and, 
with the assistance of Paramount 
Pictures, dozens of Mary Poppins 
umbrellas, kites and record albums 
were Offered as consolation prizes. 
Colorful cut-out standees of the 
Mary Poppins characters were 
displayed in the box-office and con- 
fection areas weeks ahead of 
playdate and around a large VIA 
Rail display in the lower lobby. An 
attractive young lady staff member, 
decked out in Mary Poppins 
costume, circulated throughout the 
Londonderry mall passing out flyers 
and the odd free pass to kiddies 
(with an accompanying adult of 
course). The young lady added a 
nice upbeat note to the promotion 
with the button she wore, inscribed: 
*“*Is everybody happy? I am’’, — 
Mary Poppins. 

Needless to say Mike, everybody 
at this end is extremely happy with 
the excellent grosses and long runs 
these attractions enjoyed at your 
theatre, aided and abetted by your 


fine promotions. Our congratula- 
tions to you for a dandy Disney 
double-header and a double 
SHOWMANSHIP award. 


Incidentally, I note that your latest 
Disney attraction, The Fox and the 
Hound, came in with some mighty 
fine grosses in its extended run at 
Londonderry Cinemas. 


Hardly Working, but prepared to start. 
Cashier Lynne McNab and usher James 
Wormington all set to ballyhoo Supermall 
opening of Supermall Cinemas, Sudbury. 


Now she’s working! Mobbed in the mall by 
kids big and small. 


Sell ‘em all at Supermall. 
Triple promo for openers 


The timing of the opening of 
Sudbury’s Supermall Cinemas, in 
relation to the official opening of 
the Supermall itself, made it a bit 
redundant to stage any Grand 
Opening hoopla to launch the triple 
cinemas. The pre-opening 
newspaper campaign had been set, 
the radio buys made, to introduce 


Gladiators James and Lynne go forth to 
spread the word on History of the World. 


the new cinemas and their opening 
attractions, but what to do about 
promoting the three pictures? 
Rather than concentrate on any one 
of them, manager Bob Davidson 
decided to sell ‘em all! With a little 
help from his Advertising Dept. and 
the distributors (supplying material) 
Bob accomplished the following 
promos. For Hardly Working, he 
supplied radio station CHNO with 
dozens of 3-D Jerry Lewis posters 
which netted him plenty of promo- 
tional plugs for the on-air 
giveaways. Local TV station ran a 
production clip and discussed the 
film on a 10 min. segment of their 
afternoon talk show. 

To take advantage of the crowds 
of shoppers attracted to the new 
mall, Bob had one of his attractive 
cashiers, decked out with a sand- 
wich board of the 3-D posters, 
handing out hundreds of helium- 
filled balloons imprinted with the 
logo of the new Supermall Cinemas. 

For Thief, Bob was also able to 
get additional TV publicity from a 
production clip accompanied by the 
TV host’s discussion of the film and 
its star, James Caan, along with a 
few free passes to phone-in viewers. 

For his third attraction, American 
Pop, Bob again got a film clip run 
on the TV talk show. This time, the 
day prior to opening — and with 
200 American Pop posters as 
giveaways to viewers. Radio station 
CKSO gave the film plenty of plugs 
through a Quiz based on the word 
‘pop’ in which listeners won 
T-shirts, book binders, posters and 
calendars supplied by Columbia 
Pictures for the opening. A number 
of American Pop posters were also 
given away at the theatre opening 
day. 


All in all, a pretty fair job on 
Bob’s part amidst all the attendant 
chaos of opening a new theatre! 

To keep the momentum going on 
his next two attractions, Clash of 
the Titans and History of the 
World, Part I, Bob got the trailers 
on his screens three weeks in ad- 
vance and arranged a lobby display 
on the former, featuring the Post 
Cereal Clash of The Titans poster 
offer. The Post cereal boxes were 
obtained from Loblaws in the mall, 


the mostest. 


A Macabre Birthday Party in 
Regina 

Manager Jack Heaps of the 
Capitol, Regina left his Assistant 
Manager, Florence Shaver the task 
of promoting the upcoming attrac- 
tion, Happy Birthday To Me, as he 
departed for a week’s vacation. 
Florence rose to the challenge in fine 
style in creating one of the most im- 
aginative and attention-getting win- 
dow displays we have seen in quite 
some time. She outfitted a 
grotesquely-masked dummy in a 
tuxedo, paper party hat and red car- 
nation boutonniere and sat him at a 
gaily decorated table laden with 
balloons, streamers and birthday 
cake (promoted from Safeways) in 
the centre of the theatre’s large 
front window. To this she added a 
string of coloured cut-out letters 
spelling out HAPPY BIRTHDAY, 
crepe paper streamers, balloons and 
of course, a one sheet standee on the 
movie. Right in front of the birth- 
day table she placed a jumbo birth- 
day card with the message: ‘‘You’re 
invited to a Birthday Party in 
honour of Virginia’s 18th Birthday. 


who were featuring the in-store pro- 
motion. The sandwich boards from 
his pre-opening ballyhoo were again 
used effectively to promote both 
pictures at the same time (one front, 
one back). A reserve supply of 
Supermall balloons were again given 
out in the Mall by an accompanying 
Roman gladiator. 

We’re delighted to send you your 
first SHOWMANSHIP Citation at 
the Supermall Cinemas Bob and we 
are sure it won’t be your last. 


Wasn't that a party? Any dummy in Regina would agree Flo Shaver is the bloody hostess with 


I Dare you to come’’... 

The crowning touch of this 
macabre display was the _ shish- 
kabob skewer piercing the dummy’s 
throat! This display really stopped 
traffic the week prior to opening. 
But Flo didn’t stop there. She 
decorated the candy bar as well with 
balloons and streamers and had the 
candy attendants attired in red and 
black outfits, with the doormen in 
black pants, white shirts and black 
bow ties. The first person entering 
the theatre on opening day who 
celebrated their birthday on that 
date was presented with a birthday 
bouquet of blood red carnations 
and a singing birthday greeting from 
the management and staff. 

As Jack Heaps puts it ‘‘good pro- 
mos come from the Capitol when 
I’m away’’. ‘Tis true Jack — when 
you leave a gal like Florence at the 
helm. 


Way to go Flo! Our congratulations 
on your award-winning effort. As 
for you Jack, giving credit where it’s 
due, we have seen some nice cam- 
paigns from the Cap, Regina, even 
when you’re there! 


Te 
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Capitol, Chatham’s court of knights and maidens. 


“Twas a Grand Knight for 
Promotion in Chatham 


Audrey McKenzie of the Capitol, 
Chatham, Ontario, loves to create 
the proper atmosphere for her at- 
tractions and succeeds in getting her 
entire staff into the spirit of things. 
This is precisely what she did for the 
opening of Excalibur at her theatre. 

In spite of the fact that she had 
only a few days advance notice of 
the picture’s opening, she was able 
to stir up a good deal of colour and 
excitement for the opening and dur- 
ing its run. Audrey and her assis- 
tant, Phyllis Bechard, decided to 
have their own court of Knights and 
Ladies. They ransacked their ward- 
robes and jewellry boxes and even 
resorted to the Salvation Army 
thrift store to come up with the long 
gowns, earrings, bracelets and 
amulets to outfit the ladies of the 
court. They rented one knight’s 
costume and three helmets and, with 
a lot of imagination and diligent 
effort, created gauntlets out of old 
pairs of hockey gloves spray-painted 
in gold, tunics fashioned from 
men’s vests sprayed with silver paint 
(and worn back to front) and shields 
and swords made of metallic- 
painted beaverboard. 

A small opening day newspaper 
ad and a sign shop poster on the 
theatre front announced that King 
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Arthur’s Knights and Ladies were 
appearing ‘live’ at the Capitol. But 
the piece de resistance was a 10’ tall 
suit of armour that Audrey was able 
to rent for a nominal sum from its 
owner in a village six miles from 
Chatham and transport to the 
theatre by means of a friend’s truck. 
This made a mighty imposing figure 
in the lobby of the theatre, looming 
large in front of the inside entrance 
doors. 

It just goes to show the lengths to 
which Audrey will go for the sake of 
one big knight (pun intended). 
However, we must compliment 
Audrey and her staff for creating 
such a delightful ‘Camelot’ for the 
Capitol’s patrons. We hope the 
SHOWMANSHIP award we sent 
her at least provided a night on the 
town. 


Anniversary Celebration for 
Centennial Cinemas 


When the Centennial Cinemas in 
Truro, Nova Scotia celebrate an an- 
niversary, Manager Dave Younker 
lets the population know about it. 
For this year’s 6th Anniversary 
Celebration, Dave staged a full day 
of events including a special ‘Senior 
Citizens’ show, an ‘open house’ for 
the public with conducted tours 
through the cinemas and projection 


booth, free coffee, donuts and 
birthday cake. 

Pipers, balloons and appropriate 
birthday decorations created a 
festive atmosphere for the day’s 
events. Dave let everybody know 
about it in a full page newspaper 
spread which he promoted, at no 
cost to the theatre, through the 
supporting ads of neighboring mer- 
chants. 

In addition to advertising the 
Anniversary events at the theatre, 
this full page layout featured a large 
display ad on his current feature. 

A nice bit of showmanship on 
Dave’s part in creating community 
awareness as well as selling his at- 
traction. 

Hope your SHOWMANSHIP 
Citation and accompanying cash 
award will be sufficient cause for 
your own celebration. 


Super Sell for Superman in 
Stellarton 


George McGrath of the Foord, 
Stellarton, Nova Scotia, successful- 
ly solicited the assistance of 18 
Stellarton merchants to launch his 
opening of Superman II with a full 
page newspaper spread. Each co- 
Operating merchant stressed a par- 
ticular Super Value, Super Saving or 
Super Service in the individual 
display ads placed on the page 
around the eye-catching centre 
spread on Superman II. Needless to 
say, Superman got off to a ‘flying’ 
start in Stellarton and George may 
have a bit of a fling himself with the 
SHOWMANSHIP award he earned 
for his efforts. 


Manager Slays his own 
Dragon to Achieve Promo 


Despite a number of problems 
with on-again, off-again booking 
and changes in censorship classifica- 
tion, Manager Wilf Runge of the 
Metropolitan, Regina, managed to 
slay this ‘dragon’ that beset him and 
forged ahead with his promotion of 
Dragonslayer. 

He succeeded in arranging a Col- 
oring Contest tie-in with the Leader 
Post, which netted a quarter page 
contest ad on the Saturday prior to 
opening and a 320 line follow-up ad 
announcing the contest winners. 
Double passes to the movie, 


T-shirts, bumper stickers and 
posters were awarded as prizes. 

CHAB Radio gave the picture 
plenty of on-air promotion in 
awarding tickets to listeners for a 
station-sponsored preview held at 
the Broadway. 

All phone-in listeners were 
registered for a prize draw at the 
preview. Names were drawn at the 
preview for Dragonslayer T-Shirts 
and these were re-entered in the 
drum for a final draw for a Konica 
camera kit supplied by the station as 
the grand prize. CHAB’s Fun Bus 
was located in front of the theatre to 
create additional awareness via 
‘live’ cut-ins announcing the 
preview. 

When Wilf learned that Warner 
Bros. had made a national tie-up 
with The Bay stores for Superman 
II, he contacted the local depart- 
ment store’s advertising dept. to 
lend his assistance. He supplied 
them with sets of coloured stills and 


Hand-crafted dragon and _ dragonslayer 
mannequin in window of Capitol, Winnipeg. 


A pair of cuddly dragons for contest prizes. 


posters to augment the sound track 
LP display in their record depart- 
ment. 

This was the focal point of their 
in-store promotion, which featured 
a Saturday morning scavenger hunt 
for sound track LP’s throughout 
various departments of the store, 
autographed photos of Christopher 
Reeve as Superman with the pur- 
chase of a Super of a Super Burger 
platter and a videotape preview of 
the movie showing continuously in 
the record department. Passes were 
awarded periodically to viewers cor- 
rectly answering Superman II skill- 
testing questions. Wilf also secured 
a good number of free plugs on 
radio station CJME through a 
giveaway of T-shirts and passes to 
the movie. 

A SHOWMANSHIP Citation 
and cash award have gone out to 
Wilf for his efforts on Dragonslayer 
and his fine assist on the Superman 
II promo. 


Cap, Winnipeg staff members as 
Dragonslayer and fair damsel. 


Two Headed Dragon 
Promotion in Winnipeg 


Having been notified that 
Dragonslayer was booked as his 
next attraction, Manager Ashley 
Vincent of the Garden City Cinema, 
Winnipeg, started promoting it two 
weeks in advance of its anticipated 
opening. 

He set up one sheet displays in a 
number of book stores and pro- 
moted from a local manufacturer 
two plush toy dragons for in-theatre 
giveaway. For advance display in his 
lobby, Ashley and his staff con- 
structed a huge dragon out of 
painted cardboard, paper and 
assorted materials — plus a lot of 


creative imagination. One week 
before the opening date the booking 
was switched into the Capitol 
Theatre and Manager Jim Brega 
carried on the promotion. Jim and 
his staff set up the dragon display in 
the large front window of the 
Capitol, with a youthful-looking 
male mannequin wearing black 
Dragonslayer T-shirt and _ shorts 
standing at the head of the dragon 
brandishing a sword. 

The two plush dragons, along 
with a picnic cooler that Jim obtain- 
ed from Blackwood Beverages, were 
used as prizes for a ‘‘Name the 
Dragon’’ contest. Special entry 
forms were printed and over 2500 
entries were received. An _ usher, 
dressed in leotards and loose-fitting 
tunic and a young lady staff 
member in flowing white gown 
distributed Dragonslayer bumper 
stickers and mini posters on the 
downtown streets during the open- 
ing days of the run. The usher car- 
ried a sword and shield emblazoned 
with the Dragonslayer logo and 
Capitol theatre credit. 

Here’s a case where two heads got 
together on a promotion that not 
only contributed to a successful 
engagement, but earned each of 
them a SHOWMANSHIP Citation 
for their efforts, Congratulations 


guys! 


Manager Devises Unique 
Format For Free Space in 
High School Papers. 


Dale Ripplinger of the Broadway, 
Regina, is an enterprising young 
man always willing to pursue new 
avenues in promoting his theatre 
and movies in general. 

One of his most ambitious pro- 
jects to date was the plan he devised 
to secure free movie coverage in 
local high school newspapers on a 
continuing basis. 

At the beginning of this past 
semester, he began contacting 
editors and/or teacher supervisors 
of the city’s high school papers to 
propose to them his idea of 
publishing a Monthly Movie Guide 
containing movie information of 
particular interest to the students. 
He succeeded in interesting four of 
the first six schools contacted and 
immediately put his plan to work. 

He designed an_ attractively 
bordered Famous Players Movie 
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Guide full page format, which he 
supplied to each participating 
editor, along with a short synopsis 
of a number of current and upcom- 
ing movies which he gleaned from 
various trade publications. He was 
careful to select films which were 
not likely to be classified with 
Restricted Adult or X ratings and 
included a few opposition pictures 
to disguise any pro-Famous bias. 

Since the masthead at the top of 
each Movie Guide page carried the 
Famous maple leaf logo and some 
papers even added the caption: 
‘‘Compliments of the Broadway’’, a 
bit of bias was still detectable, and 
rightfully so. 

After getting his project launched 
in this initial number of schools, 
Dale continued to follow up with 
the remaining city high schools and, 
by the end of the school term this 
summer, had his Movie Guide col- 
umn published in some 14 issues by 
over half of the city’s schools. 

Needless to say, a lot of time and 
effort went into typing and supply- 
ing this information to the various 
schools on a monthly basis, but 
Dale feels well rewarded by the per- 
sonal contacts and positive relation- 
ships he established. 

The participating schools express- 
ed appreciation for his efforts and 
we have done likewise with a 
SHOWMANSHIP Citation and a 
more tangible reward for initiating 
and successfully executing this very 
worthwhile project. 


Bond Sells Buckets at 
Colony, Winnipeg 


Manager Dave Mooney of the 
Colony, Winnipeg got great mileage 
out of the T-shirts supplied by 
United Artists for a promotional 
preview of For Your Eyes Only. 

After distributing the T-shirts to 
the preview audience, Dave had 
several dozens left over which he 
used for prize giveaways to lucky 
purchasers of $1.25 buckets of pop- 
corn. 

A sign in the lobby promoted the 
movie and the giveaway. 

The stunt produced a dramatic in- 
crease in sales of the large popcorn 
buckets. As an added gimmick to 
create awareness of his upcoming 
attraction, Dave had a James Bond 
pinball machine specially installed 
to tie in with his lobby advertising of 
the feature. 
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In addition to the extensive in- 
terior and exterior advertising 
displayed at his theatre weeks in 
advance, Dave arranged for 
crossplug displays in the other 
Famous houses and poster displays 
in Comic World book store tieing in 
with the James Bond comic book. 
He also managed to display two one 
sheet posters at the Winnipeg 
Planetarium. 


Clearance Sale of Popcorn in 
Chatham 


When the Downtown merchants 
in Chatham, Ontario held their 
Annual Sidewalk Sale, Mary Ellen 
Brown of the Centre Theatre decid- 
ed to set up a Popcorn Paradise 
booth and get into the act. 

She hauled out a spare popcorn 
warmer from backstage and went 
into business out in front of her 
theatre. 

To attract the customers, she ran 
a lucky draw for movie tickets (6 
double passes as prizes) and even 
ran a small ad in the newspaper to 
announce the event. 

Mary Ellen and her confection 
gals sold over $240.00 worth of pop- 
corn and collected 422 lucky draw 
tickets during the three day sale. 


Stampede Parade aids Fox 
and Hound Promo 


The Calgary Stampede is always 
an excellent showplace for a movie 
promotion and Ruth Manning of 
the Market Mall Cinemas, Calgary 
and her hard-working staff took full 
advantage of the event to promote 
the opening of The Fox and The 
Hound. 
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Market Mall, Calgary staffer Sheila Singh in 
action in stampede parade. 


Ruth and her staff, appropriately 
dressed for the occasion, distributed 
some 2,000 imprinted balloons 
advertising The Fox and the Hound 


Balloon-laden cowgals Mary Keefe and 
Barbara Lutz with excited parade watchers. 


to the early morning crowds lining 
the parade route. The balloons, of 
course, were handed out to the kid- 
dies, but it is fair to assume that a 
good many of the 250,000 people 
saw Ruth and crew with their 
clusters of helium-filled balloons as 
they covered both sides of the street, 
before and during the parade. 

Due to the last minute arrival of 
the shipment of balloons, Ruth and 
her staff really outdid themselves in- 
flating, knotting and tying the 
balloons in time to greet the early 
morning crowds at the parade. 

A SHOWMANSHIP Citation 
went out to Ruth, along with our 
congratulations to her staff for a 
super team effort. 


Uptown, Toronto Celebrates 
Two Year Run 


It’s not very often that a manager 
has the opportunity of hanging out 
a Held Over sign for the 104th 
Week, so when Fern Marleau of the 
Uptown, Toronto, reached this 
magic milestone with the pheno- 
menal La Cage Aux Folles, he had 
cause to celebrate. He decorated the 
lobby of his Backstage Cinemas 
with large banners across the en- 
trance doors reading, ‘‘Happy 2nd 
Anniversary ‘La Cage aux Folles’ ’’, 
adding to the festive look with 
streamers and balloons. A blow-up 
of the 2nd Anniversary newspaper 
ad was mounted on a standee as the 
centrepiece in the lobby. Fern also 
placed congratulatory ads in the 
Personal and Greeting section of the 
Toronto Sun reading: 


Happy Anniversary 
ALBIN AND RENATO 
Those ‘‘Birds of a Feather’’ 
who have kept us laughing 
Jor 2 solid years. 


from the delighted patrons of 
LA CAGE AUX FOLLES 
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Pieces of the giant birthday cake 
Fern had specially prepared for the 
occasion were given out to patrons 
during the weekend celebration. 

At press time, ‘La Cage’ is still run- 
ning and it looks like it could go on 
forever. 


Some of the 50,000 balloons soar skyward to 
blanket Calgary. 


Famous and 20th-Fox Fill 
Skies With Balloons for 
Zorro in Calgary 


This past summer, Famous 
Players, 20th Century-Fox and 
CFAC-TV participated in an in- 
novative event to promote Zorro, 
The Gay Blade, which opened 
in Calgary on July 17. To com- 
memorate the opening of the 1981 
Stampede, CFAC-TV devised a 
‘‘BALLOON TREASURE- 
HUNT?’’; 50,000 balloons were stuf- 
fed with prize coupons donated by 
local sponsors, 2,000 of which were 
valid for free admission to see 
Zorro, The Gay Blade when accom- 
panied by one adult paying 
customer. 

The balloons were filled with 
helium during an all-night party at 
Muwata Stadium — Wendy Mann, 
Advertising Manager of our Calgary 
District Office and three Famous 
Players employees joined in the fun 
as one of the 10 local teams who 
volunteered to fill the balloons. The 
all-night revellers were treated to a 
Chuck-Wagon Breakfast at dawn, 
and at noon they watched the 50,000 


Wendy Mann, Zorro and friends at helium 
tanks preparing for launch. 


t 
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Continued from page 16. 


At Northwestern, Danilo’s room- 
mate introduces his sister, 
Adrienne. Danilo, on the rebound 
from Georgia, starts dating 
Adrienne. He receives her father’s 
blessing to marry if they will wait 
until after graduation. 

For the immigrant boy from 
Yugoslavia, the American dream is 
close to reality. But suddenly a 
tragedy reduces his life to shambles. 

Cast includes Craig Wasson and 
Jodi Thelen. The film was produced 
by Gene Lasko and Arthur Penn 
with Arthur Penn directing. 


Cinderella (Disney) Para- 

mount 

December 18 - General release 
Walt Disney’s superbly animated 

children’s classic. Re-issued for the 

Christmas holiday season. 


Taps (Fox) 
December 18 - General release 
‘‘Taps’’ is a profoundly affecting 
and frightening drama of the events 
that occur when a group of students 
feel compelled to defend the 
military academy that is their home. 
The story of what happens when the 
men who control the machinery of 
war are entrusted with our 


balloons float up into the sky to 
reach as far as Saskatchewan and 
British Columbia. 

The ‘‘BALLOON TREASURE- 
HUNT”’’ and its featured prizes 
received excellent publicity via com- 
mercial spots on CFAC-TV, as well 
as print and radio advertising. Full- 
colour posters were also displayed in 
Famous Players theatres in Calgary, 
as well as by various other par- 
ticipating sponsors such as 
McDonalds. 


children’s education has meaning 
for every aspect of our society. 

The cast includes George C. Scott 
and Timothy Hutton. Film is 
directed by Harold Becker and pro- 
duced by Stanley and Howard 
Jaffe. 


Modern Problems (Fox) 


December 18 - General release 

Did you ever have one of those 
days? Chevy Chase stars as Max, a 
harried air traffic controller whose 
life is falling apart around him. 
First, his girlfriend leaves him 
because of his uncontrollable 
jealousy. Then he gets doused with 
nuclear waste and develops tele- 
kinetic powers. 

Celebrating the joys of telekinetic 
revenge, the lovesick Max uses those 
powers to strike back at the rivals 
for his girlfriend’s affections. 
‘““Modern Problems’”’ is a comedy 
that combines the spirit of Chaplin 
with the contemporary touch of 
special effects. 

The film is produced by Alan 
Greisman and Michael Shamberg 
and is directed by Ken Shapiro. @ 


The following C.S.R. 
closing dates mark the 
second quarter of the ’81-82 
fiscal year and serve as a 
reminder to all theatre 
managers to complete 


reports by the end of the 


specified periods: 

Date of Report: 
October 8 (2 weeks) 
October 22 (2 weeks) 
November 5 (2 weeks) 
November 19 (2 weeks) 
December 3 (2 weeks) 
December 24 (3 weeks) 
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Ad-vantage 


Starting with this issue, ‘‘Ad- 
vantage’’ becomes a regular feature 
from our Advertising Department. 

In upcoming issues, for the 
benefit of our managers, tips will be 
given on various areas of advertising 
and promotion. 

This month, Ross Chapman, 
Head Office Advertising Manager 
for Eastern Canada and parts of 
Ontario, speaks out on newspaper 
ads. 


A very important aspect of a 
manager’s job is newspaper adver- 
tising. 

No matter how great the product, 
you won’t do much business unless 
your potential patrons are advised 
where the picture is playing and 
what time it hits the ‘‘big’’ screen. 
There is more to newspaper adver- 
tising, (considered the most impor- 
tant source of movie information) 
than just ‘‘placing’’ the ad; the ad 
has to be clean, attractive and easy 
to read and understand. 

I think most managers will 
remember the short session I con- 
ducted at Conference ’80 in Mon- 
treal concerning the most common 
mistakes made in preparation of ads 
and how to avoid them. We still see 
many instances where American 
classifications have been left in ads. 
These must always be removed. The 
same holds true for 70 mm and 
Dolby stereo. If your theatre does 
not have this equipment, remove the 
slugs from the ads. 

We also see many ads with too 
many lines drawn through them, or 
unnecessary borders that disrupt the 
continuity and appearance, thus 
making them confusing to the 
reader. 

Generally, there has been some 
improvement in the quality of ads 
since the Conference, but when I 
was asked to write a column on 
advertising, I felt a return to the 
‘‘Montreal’’ formula would be ef- 
fective. This exercise involves taking 
an actual ad placed by a manager 
and using it as a ‘‘before’’ example 
of what one should not do. The 
following ‘‘before’’ illustration 
demonstrates a classic example of 
the problem and the ‘‘after’’ picture 
shows how to rectify it. 


In future issues, we hope to 
reproduce examples of some of the 
better ads our managers have placed 
in newspapers across Canada. 
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**BEFORE”’ 


Entire ad looks patchy and unappealing. 


1. Poorly pieced together and uneven. 

2. Type set unevenly. 

3. Unnecessary line; splits ad too much. 

4. Stars of the movie missing. Ringo Starr 
and Barbara Bach were married just before 
*“‘Caveman’’ opened in this town and were 
receiving a lot of FREE press. 

5. Type runs into signature slug. 

6. Each province has its own film classi- 
fication regulations and the ones shown in 
these examples may not apply in your area. 
7. Catch line and effective silhouette artwork 
not used for ‘‘Friday The 13th Part 2’’. 


COmm. 
attractions 


Because of space limitations in 
this issue due to the coverage of new 
construction, we have had to defer a 
few feature articles to our next 
issue. 


Mississauga Movie Museum. 

Motion Picture artifacts assembl- 
ed in interesting exhibit at our 
Square One Cinemas. 


Profile of our Partners. 


Our next issue will feature an 
interview with William H. Richard- 
son, Treasurer — Maritime 
Theatres Limited. Other F.P. part- 
nerships will be spotlighted in subse- 
quent issues. 


Senior Citizen Shows 1981 


Famous managers stage some ter- 
rific parties for Seniors — Bigger 
and Better every year! We’ll have 
stories and pics in our next issue. 


SHOWTIMES -7:00 & 9:00 
GENERAL - Children must be 
with an adult at eve. shows. 


body count 
continues... \ { 


| 
Doors Open 6:30 
| cinema _}-astiranis 
i PHONE # 


‘7:00 & 9:00 


This sample (as it should have appeared in the 
paper) has been kept as simple and clean as 
possible and contains all necessary informa- 
tion. 


Investigation 


Continued from page 17 

One recent example is an episode 
involving a theatre near Toronto 
which required a ‘stake-out.’ The 
imaginative husband of this team 
wore an old raincoat, rumpled his 
hair, carried a brown paper bag and 
succeeded in looking like a ‘beat-up 
old wino.’’ No one suspected him as 
he sat on the steps of a building 
close to the theatre and watched. 

**I personally walked right past 
one of the investigators one 
evening,’’ Whyte doesn’t mind ad- 
mitting. ‘‘...a big ‘hood’ in ap- 
pearance, leather jacket, sunglasses, 
tuque — the whole bit.’’ Whyte 
received a telephone call the next 
morning telling him of _ his 
whereabouts the previous evening 
— from the ‘incognito’ investigator! 

Whyte finds it difficult to explain 
in what way his relationship with the 
investigators differs from that with 
Head Office staff. Somehow it’s a 
very special relationship — as with 
friends although they rarely see each 
Other. The investigators work for 
Head Office but are seldom in it — 
their contact for months on end is 
by telephone only. For this reason, 
if none other, Whyte has the 
greatest respect for their quality of 
character which allows them to 
persevere in a demanding and lonely 
career. “‘Regardless of what is re- 
quested of them, they never com- 
plain,’’ Whyte adds, ‘‘and I have 
never had a cross word with any of 
them.”’ % 


famous 


‘players’ 


FAMOUS NEWS wants to hear 
about all company-related sports ac- 
tivity. Send in your scores, stories 
and snaps so that all will be up-to- 
date on athletics at Famous. 


Ottawa 
managers’ golf 
tournament 


The Ottawa Theatre Managers 
Association held their Annual Golf 
Tournament June 10, 1981 at the 
Manderley Golf Club just outside of 
Ottawa. The golfing foursomes 
were made up mostly of men so the 
women did not have the chance to 
see their husbands play a round! 
Here is a report of events sent in by 
T. Murray Lynch, President of the 
Managers Association. 

After cocktails a buffet was en- 
joyed by 70 guests in the Capitol 
Lounge of the Club following which 
the trophies and prizes were 
presented. 

Kim Marleau, Manager, Place de 
Ville, won 2nd low gross. Kim 
always admired Cleopatra — she 
was the first to win a Tony. 

Doug Robertson, Manager, 
Elgin, won 5th low gross. Doug 
thought a stork club was a primitive 
birth control device. 

Gary Martin, Manager, Nelson, 
was awarded Ist low net and was the 
winner of the worst golfer award. 
Gary is convinced a Wrigley Field is 
a grazing ground for worms. 

Denis L’Heureux, Manager, 
Rideau, won 4th low net. Denis, as a 
week end golfer, hopes to live to be 
100 — he wants to shoot his age. 

The most improved golfer award 
went to Kim Marleau. He managed, 
after much determination, to im- 
prove by 5 strokes over last year’s 
annual outing. And an honourary 
mention goes to Jim Spieran who 
did some fancy putting. 

Best of the Retirees’ awards went 
to Bert Brown — he won a second 


“Cumberland Four’’ Baseball Team - Toronto 
Front row, left to right: Karen Crowe, Tom 
Holmes, Steve Wineberg, Don Campbell, 
Clair Kennedy. Centre: Gerry Gollaher 
(manager), Scott Longboat, Cheri Barone, 
John Bargis, George Bargis, John Ingham. 
Rear: Peter Martell, Raymond Meadus, Bill 
Petch, Nick Stamiris. 


honourary mention for not falling 
into a puddle this year. 

Martin Simpson, retired Twinex 
district manager, received a prize 
for the best score of the retirees; 
Ernie Warren, retired Ottawa 
manager, also won an award for 
retirees’ scoring. Ernie always plays 
in the low 70’s ... any colder than 
that he doesn’t show up. 

Following the presentation of the 
awards there was dancing until the 
wee hours of the morning and final- 
ly, another successful annual ven- 
ture for the Ottawa Theatre 
Managers Association came to an 
end. 


‘‘Welcome Famous Players’? — Looks like Lougheed Mall Manager Gord Imlach is off to a 


good start. 


‘Alley Cats’’ left to right: Jim Stirling, 
Manager, Theatre Confections; Brent 
Calvert, Advertising Manager; Dianna 
Barton, Stanley Theatre and Rick Nordal, 
Advertising Assistant. 


Vancouver’s 
First Annual 


Bowling 
Tournament 


Vancouver’s first Annual Bowl- 
ing Tournament was a great success 
with 29 teams of 4 each, totalling 
116 employees, from 10 Vancouver 
theatres taking part. The Western 
Office ‘‘Alley Cats’? walked off 
with Ist prize; runners up for 2nd 
prize were the ‘‘Odd Balls’’ from 
the Park Royal; 3rd prize went to 
the ‘‘Bandits’’ of the Capitol Six 
and also from the Capitol Six the 
‘‘Hopeless’’ regained some of their 
lost hope by winning the 4th prize. 
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Winnipeg 
Managers’ 
Barbecue 


Winnipeg managers gathered at the home of 
District Manaer Brian Cameron for a 
backyard barbecue on Sunday, July 5. Left 
to right in photo, Jim Brega - Capitol, Metro 
Oleynick - Starlite D.I., Donald Lajoie - Polo 
Park, Ashley Vincent - Garden City, Brian 
Cameron, Dave Mooney - Colony and Derek 
Bartlett - Northstar. 


Famous Ball 
Players 


Winnipeg theatres concluded 
their baseball season on July 4th 
after a busy summer schedule. The 
Capitol, Colony, Metropolitan and 
Northstar Drive-in theatres each 
fielded teams (pictured right) and 
the Northstar’s team won over the 
Metropolitan Mashers, 10-8 in the 
finals. But wait ’til next year... 


Great Baseball 
Challenge 


Manitoba meets Saskat- 
chewan in history making 
game. 

The Famous teams from 
Winnipeg and Regina clashed on 
Sunday, July 12, in a nine-inning 
baseball game held at Virden, 
Manitoba, half way between the two 
cities. Each team motored 180 miles 
to participate in the first annual 
Inter-Provincial game. After a 
gruelling contest in 35 degree 
(celsius) temperature, Regina was 
victorious 25-21. The teams relaxed 
after the game at a barbecue in the 
local park and cooled off with a dip 
in the swimming pool. 

Unidentified players of the two 
teams are shown in the photos 
at right: 
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Play Ball! 


The major league players may 
have been on strike this summer, 
but Famous players out west had a 
busy season. 


The 1981 Champs - ‘‘Northstars-And- 


Stripes’’. 


Capitol, Winnipeg ‘‘Wizards’’. 


2nd place - Metropolitan ‘‘Mashers’’. Colony, Winnipeg ‘‘Screwballs’’. 


Regina Champs. 


a 


Bert Hill, 
projectionist 
Square One, 
Mississauga 
NOT tired -just 
retired! 


Staff, as well as _ ex-staffers, 
Square One, Mississauga were on 
hand to wish Albert (Bert) Hill, pro- 
jectionst, a fond farewell on the 
occasion of his recent retirement. 

Bert’s best friend, Al Hope — 
another retired projectionist — at- 
tended the get-together. Both Bert 
and Al have been operators for over 
45 years and they opened Square 
One with Jack Boddam, Manager, 
in October 1973. Jack says, ‘‘they 
are well liked and respected by all — 
and we miss them both.”’ 


Bert Hill with his ‘stogey’ wearing T-shirt 
presented to him by staff of Square One, 
Mississauga. 


Jack Boddam, Manager, Square One, Missis- 
sauga (centre), consoles recent retiree, Bert 
Hill (left), and Al Hope (right) who retired in 
1975. 


Dean Inglis, 
Projectionist, 
Retired After 
44 Years 


Staff and former staff members 
of the Paramount, Chilliwack, 
gathered at the home of manager, 
Wilf Keelan, Sunday, July 26 to 
honour Dean Inglis on the occasion 
of his retirement and to enjoy a 
smorgasbord prepared by Mrs. 
Keelan. Wilf Keelan presented Dean 
with a plaque commemorating his 
service with Famous Players and 
Norma Munt, assistant manager, 
presented him with a 35 mm reel, 
mounted, to which 44 silver dollars 


Dean Inglis, retired projectionist, Para- 
mount, Chilliwack, B.C. 


were affixed. We would like to add 
our best wishes to those already ex- 
pressed by Dean’s many friends in 
Chilliwack for health and happiness 
in his retirement. 


Famous printer 
retires 


A farewell presentation was held 
by the Warehouse and Print Shop 
staff, as well as the staff of General 
Sound, for Albert Armistead on the 
occasion of his retirement, June 19, 
1981. 

Before Albert joined Famous 
Players in 1974, he ran his own 
printing business. He sold the 
business when he and wife, 
Winifrea, ‘thought’ they would 
move out west. Happily (for us), 
they changed their minds and decid- 
ed to remain in Toronto. 

Looking for something to take up 
his now free time, Albert joined 
Famous as assistant to Harry 
Vowles, Manager of the 


Warehouse. Within a few months 
an opening presented itself for 
someone to take over the Print Shop 
and Albert, a professional printer, 
was the obvious choice. 

We were fortunate to have such 
an expert craftsman as Albert with 
us for the next six years. His cheer- 
ful, efficient manner was evident to 
all who came in contact with him, 
and he is certainly missed by all. 

Upon his retirement, Albert and 
Winifrea — a talented organist — 
did give up the big city life for a 
home in Lansdowne, Ontario in the 
beautiful 1000 Island region of 
Ontario. 

Winifrea studied the organ from 
an early age, and received the 
diplomas A.V.C.M., and L.V.C.M. 
She switched to the theatre organ 
and became the resident organist for 
4 years at The Regal (ABC) Halifax, 
England, prior to emigrating to 
Canada in 1950. She has several 


~ albums to her credit and has record- 


ed on the mighty Wurlitzer original- 
ly in Shea’s Hippodrome, Toronto, 
and now installed by the Toronto 
Theatre Organ Society in the Great 
Hall of Casa Loma. 

Winifrea has played the organ at 
several of our mall theatre openings, 
teaches the organ, and is constantly 
in demand to perform at concerts. 
Which leads us to the present 
whereabouts of this happy couple. 
They are now visiting England 
where Winifrea has several com- 
mitments to perform at the organ in 
various concerts throughout the 
country. 


September/October, 1981 31 


Montreal’s 
Imperial 


(Continued from page 13) 


In the auditorium, sculpted god- 
desses continue to reign from their 
dignified posts atop gold-painted 
false Doric pillars. 


The outside of the IMPERIAL 
has been modernized but the re- 
painted and re-carpeted interior re- 
tains many of the elegant touches 
that made the theatre a landmark in 
1913. 

Existing white terra cotta building 
front was cleaned and repaired. The 
front entrance has been faced in 
bronze anodized aluminum and has 
bronze tinted and reflective plate 
glass. 

The main sign and marquee are 
also faced in bronze anodized 
aluminum with 2 read-o-graphs, 
facing north and south, flashing 
lights and the name ‘‘Imperial’’ in 
gold plexiformed letters, installed 
by Modern Neon Ltd. 

The entrance, lobby and box 
office have paving quarry tile floors 
and mirror tile ceilings. 

The foyer and lounge floors are 
covered with wall-to-wall carpet and 
appear very attractive, with existing 
plaster cornices and mouldings, 
prefinished fabric-covered acoustic 
wall panels and restored plaster ceil- 
ing. 

The carpet is Axminster wool, 
‘‘Red Medallion’’ on brown 
background for the floors; wall 
dado carpet is Peerless ‘‘Tecton 5”’ 
rust color. 

The walls and ceiling in the 
auditorium have been restored to 
their original design, re-painted in 
burgundy, charcoal brown and 
gold. 

The drapes are burgundy velvet 
velour from Lazarus Inc., and in- 
stalled by Noél Anfousse. 

Ceilings in the vestibule, lobby 
and under the balcony were restored 
to reveal the ornate plaster 
mouldings, decorations and murals, 
for customers to admire as they 
enter the cinéma. 

The color scheme was chosen to 
enhance the original design which 
had been hidden behind years of 
variegated colors. Two main colors, 
burgundy and charcoal brown, with 
gold trim, has restored the 
‘‘Empire’’ and ‘‘Edwardian’’ look. 

The restrooms are located at 
lobby level and first mezzanine 
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(balcony floor). Washroom for the 
handicapped is at ground floor 
lobby level. 

New areas, such as washrooms, 
concession area, seating areas, made 
no attempt to be other than contem- 
porary, within the ornate original 
setting. 

The projection booth, located on 
the orchestra level, measures 19’ x 
13’. The enlarged screen measures 
16 x35". 

The projection booth, furnished 
by Ciné-com (General Sound), is 
equipped with 2 Phillips 
35mm/70mm Todd-A-O projectors, 
2 Strong 39000-5 Superlume-X 
lamphouses utilizing Osram XBO 


2500 watt Xenon bulbs, com- 
plemented by full magnetic 
stereophonic sound by Dolby 


CP-200 cinéma processor system. 

In addition, Todd-A-O projectors 
utilize Dolby split solar cells and 
Phillips CI-313-77 magnetic 
clusters. 

Other equipment in the booth in- 
cludes Neumade 35mm/70mm re- 
wind table, Neumade 3-section 
storage cabinets, Allanson 1234-1, 
300 watt, three-phase Xenon power 
rectifiers and Cinélux Ultra MC lens 
and anamorphic lens. 

The Imperial Cinéma does not 
have an automation system. 

The refreshment centre is located 
on the ground floor off the lobby. 
The counter is made of rosewood 
formica on plywood backing, 


Obituaries 


Head office staff was 
shocked and saddened by 
the death of Dave Bam- 
brough’s wife, Gail, aged 
32. Many individual expres- 
sions of sincere sympathy 
have been made to Dave, 
and our continued sen- 
timents of support are ex- 
tended to him. 


designed by the architect, Saul 
Berkowitz. 

Before remodeling, the theatre 
consisted of two auditoriums. 
Cinéma I was the orchestra and the 
balcony was Cinéma II. The 
separated balcony auditorium was 
restored to the one main theatre. 

The new arrangement has 590 
seats in the orchestra and 340 in the 
loges and balcony for a total of 930 
seats. 

The new wider seats are finished 
in wine velvet velour, and row spac- 
ing has been enlarged thus reducing 
the total number of seats but im- 
proving viewer comfort. 

The renovations were planned by 
Eliasoph and Berkowitz Architects. 

The Imperial was leased to 
Cinerama Productions from 
December 27, 1954 until they closed 
in 1969. It was ranked as one of the 
most successful operations. 

It was returned to United 
Theatres who showed 70mm films 
until it was sold to Cinema Interna- 
tional Canada Ltee., in 1970. 

After the purchase, Cinema Inter- 
national dualled it and called the 
complex CineCentre I and II. 

It was reacquired by United 
Theatres Inc., in September, 1980 
and renovations were started in 
January, 1981. 

The new Imperial Cinema is 
managed by Louis Papas. Prior to 
his appointment, Louis was 
manager of the Dollard Drive-In. @ 


One of Toronto’s most 
popular retired managers, 
Miss Dorothy St. Edward, 
died on Sunday, August 10, 
1981. Dorothy started her 
career in show business in 
1927 with B & F Theatres. 
Then from 1953 until her 
retirement in 1971, she 
managed a number of 
Famous Players’ theatres in 
Toronto. 

Dorothy is survived by 
her sister, Vera, who for 
many years prior to her 
retirement was a_ well- 
known, congenial cashier at 
the Hollywood theatre in 
Toronto. 


corner 


Continued from Page 20 


Paul Bourget from Ste. Foy 
Cinemas, Ste. Foy to Capitol 
Theatre, Quebec City. 

Pierre Croteau from the York 
Theatre, Montreal to Greenfield 
Park Cinemas in Greenfield Park, 
Quebec. 

Lloyd Meldrum from the 
Monkland Theatre to the York 
Theatre, Montreal. 


Managers’ 
Workshop 
Meetings 


A series of Managers’ Regional 
Meetings was held in various cities 
in Ontario this year. 

The first of these informal 
meetings took place March 19 in a 
boardroom at the downtown 
Kingston Holiday Inn. Managers 
from Kingston, Ottawa, Peter- 
borough, Belleville and Brockville 
attended. The meeting was chaired 
by Verd Marriott, District Manager. 

The second meeting, also chaired 
by Verd, was held in the new Super- 
mall Cinemas in Sudbury on May 7. 
Managers attended from Sudbury, 
Timmins, North Bay, Orillia, 
Thunder Bay and Sault Ste. Marie. 

The third meeting was conducted 
at the Holiday Inn, Chatham, on 
June 11 with District Manager, 
Mike Micelli, chairing the meeting 
for managers from Chatham, Lon- 
don, Windsor and Sarnia. 

Mike again chaired a meeting in 
Hamilton’s downtown Holiday Inn 
on July 15. Managers in attendance 
were from Hamilton, Burlington, 
Stoney Creek, Brantford and St. 
Catharines. 

Mike says he chaired his meetings 
with a “lot of help from Head 
Office personnel’’, namely J.P. 
Whyte, Gerry Schepp, Kim Antoni, 
Gerry Dillon, Ross Chapman and 
Bob West. Bob was unable to attend 
the Sudbury meeting but was well 
represented by his assistant, Ellie 
Weinhold (all the guys found her 
nicer to look at too). 


9 The purpose of the meetings was 


managers 


to discuss such procedures as 
transmitting reports by Telxon, 
reading print-outs and _ training 
assistants and trainees. Newspaper 
advertising and employee benefits 
(including Workmen’s Compensa- 
tion), were also discussed as was 
theatre operations in general. 
However, once again emphasis was 
placed on the three essential re- 
quirements for a successful theatre 
operation, namely, presentation on 
screen (sound, projection, etc.,), 
staff courtesy and service, and 
cleanliness throughout the theatre. 

One of the more important 
aspects of meetings such as these is 
that managers were encouraged to 
ask questions of Head Office 
representatives at any time during 
the proceedings. This led to some 
lively and informative discussions. 

Both Verd and Mike found that 
smaller groups (approximately 20 at 
each meeting), will participate more 
readily as opposed to standing up 
and asking questions in a large 
group of people. In fact, the 
meetings were so well received that 
some managers suggested these 
‘miniature’ meetings be held twice a 
year. 


Assistant 
Managers’ 
Training 
Sessions 


A series of training meetings was 
held for the assistant managers of 
the Toronto District, chaired by 
Dudley Dumond, District Manager. 

The meetings were designed to 
further the knowledge and expertise 
of the assistants, and afford them 
the opportunity of expressing their 
views and posing their questions to 
the various department heads who 
attended. Discussions ranged from 
the operation of the candy bar to the 
cleaning-up of restrooms. Joe 
Whyte chaired a session to do with 
bookkeeping whilst Don Watts had 
an interesting forum on advertising. 
Other topics were handled by 
Roberta Whitby (senior citizens), 
Florence Van Heek (purchasing pro- 
cedures), Lionel Gibb (candy), and 
Bob West (employee benefits). 

The first meeting was devoted 
solely to a general outline of the up- 


coming sessions plus a review of the 
newly issued Managers’ Operations 
Manual. A number of questions 
were asked by the assistants which 
required some ‘‘head-scratching’’ 
on the part of the Head Office ex- 
ecutives present. 

Judging by the comments made 
following the meetings, as well as 
the questions asked during the ses- 
sions themselves, both Head Office 
and assistants profited by the ex- 
perience and future meetings are 
planned. 


Birthday and 
Going Away 


Party 


brand holding plaque presented to 
her by the staff of the Starlite D.I., Regina 
prior to leaving for Saskatoon. 


Jan Hildebrand, who was 
manager of the Starlite Drive-In 
theatre in Regina, thought she 
would have to leave the theatre 
business as her husband was 
transferred to Saskatoon, Saskat- 
chewan. By a lucky coincidence 
however there was a managerial 
opening in Saskatoon, and Jan was 
able to asume duties as relief 
manager of the Midtown Cinema 
there. 

Before leaving Regina, Jan had 
another pleasant surprise — a 
farewell party on which 
was also her birthday! Over 50 
people attended the party and she 
was presented with a plaque engrav- 
ed with appropriate good wishes, 
the Famous Players Maple Leaf and 
over 40 names of friends from 
Famous. 


Have you reviewed the 
Operations 
recently 


Managers’ 
Manual and 
discussed employees’ duties 
with all members of your 
staff? 
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Famous Annual Picnic 


This year the Famous Toronto 
clan got together again for their 
annual picnic. It was held June 18 at 
the beautiful Woodbridge Golf and 
Country Club — the weather simply 
made-to-order. 

There was a terrific turn-out, and 
all kinds of participating activities 
were available for the folks to get in- 
volved in. Some, of course, just lay 


And now for the indoor sports. 
Picnic chairman Bud Vickers with Pat 
Carter (left) and Elly Weinhold. 


Famous Foursome, looking for missing 
links. David Tate, Ray Jonkers, Doug 
Finn, Bob Telford. 


Broomball champs. Front: Debbie Lang, 
Martha Ferency (with trophy) Rear, left to 
right: Audrey Clapperton, Liz Shropshall, 
Yvonne Shank, Sean Keleher, Kris 
Sidiropoulos, Vicki Vecchiarelli, Peter 
Smith, Orvin Zendel. 


around the pool soaking up ... the 
sun. The ardent golfers dis- 
appeared, as usual — but turned up 
in time for cocktails, as usual. There 
were horseshoe contests — broom- 
ball games — bingo for the actively 
inactive, and some rather 
mischievous games dreamed up by 
our imaginative personnel staff. 
Finally everyone drifted indoors 


Just found the 19th hole. 
Russ Moffatt, Maurice ‘‘Butch’’ Coles and 
Doug Mahamey. 


You’re a sly one! Harry Green shares a joke 
with Pauline Richards at check-in desk. 


to enjoy cocktails and a sumptuous 
buffet dinner to satisfy the most 
discriminating and hearty appetite. 
After dinner numerous awards and 
prizes were given out — then, danc- 
ing ’til the wee hours of morning. 

A great big ‘thanks’ to Bob West, 
Bud Vickers and their staff for once 
again arranging a most enjoyable 
and successful FAMOUS day! 


oe 


Toronto theatre trio. From left to right; 
Richard Shamy - Plaza, Merlyn Hamid - 
Park, Kris Ahuja - Towne. 


The odds aren’t bad. Doug Lowes, right, and 
Dudley Dumond look pretty happy about 
being outnumbered by this bevy of beauties. 
Bea Tinney, front, Paula Spencer, left and 
Suzanne Basciano. 


Heated competition. Volleyball and Broomball tournaments. 
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Pitchmen! Left to right, Gil Sterling, Fred Morley, Art Grover and 
Fern Marleau. 


Smile Pretty. Keith Brennenstuhl and Marcia Zukor strike a pose with 
Hubert and Josie Laureyssens. 


A Sound group. Front row: Norm Smith, June Smith, Marjorie 
Beatty, Agnes Zagol, Jim Jiegler. Back row: Lloyd Pearson, Elmer 
Beatty, Gord Bridge, Jim Zagol. Far right: Kathryn Bridge. A General 
Sound reunion. 


Gleesome threesome. Don Watts, Bea Tinney and Dudley Dumond. 


Golfers and friends - from left to right, Svend Pedersen, Eliza 
Palaroan, Herb Black, Yvonne Shank, Phil Traynor. 


Let the feast begin. A dandy day for a dip. photos by Len Bishop 
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Send us pictures of yourselves, your 
families, your employees, etc. for 
our FAMILY ALBUM. A note ex- 
plaining the photo would be ap- 
preciated. 


ews © 
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FAMOUS NEWS is published every 
two months by the Advertising 
Department of Famous Players 
Limited in the interest of Famous 
Players employees and associates 
from coast to coast. Any material 
for this magazine should be submit- 
ted to the editor’s attention type- 
written and double-spaced. We 
reserve the right to edit for grammar 
and considerations of space. 
Photographs accompanying 
: articles would be most appreciated. 
, Address correspondence to: The 
Editor, Famous News, 146 Bloor 
Street West, Toronto, Ontario, M5S 
1P3, Telephone: (416) 964-5964. 
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